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Governor 
ippoints Martin 
as Director of 
Corrections

Governor John Engler 
appointed Lottery 
Commissioner Bill Martin as 
Michigan's director of 
Corrections to take the place 
of Kenneth McGinnis who 
resigned in mid December. 
The appointment takes effect 
January 15.

Martin has served as 
Michigan’s Lottery 
Commissioner since 1995.

At press time, Lottery 
spokesperson, Sara Lapsham, 
said no one had been named 
to take Martin's place.

"Bill’s service on the 
House’s standing committee 
on corrections and his 
experience as a state trooper 
qualify him to lead 
Michigan’s corrections 
department with distinction,  
said Governor Engler.
See M artin, page 22
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AFD has you and your business "covered" in 1999 
New great benefits, special 

savings from AAA
AFD is pleased to announce exclusive group rates on

AAA Michigan membership and insurance products 
through AAA Group Services.

Working with AAA Group Services, AFD can provide 
quality auto and homeowners insurance at special group 
rates to you and your employees. Even if you already  
have AAA insurance. AFD can lower your rates!

Michele MacWilliams, editor of the Food & Beveragfe 
Report, was the first to sign up for the new A A A  
insurance program. Her family already subscribed to 
AAA for both auto and homeowners insurance. By, 
changing to the AFD group plans, she saved 10 percent 
on auto and a whopping 20 percent on homeowners 
insurance. “Plus,” she adds, “I was able to keep my 
current insurance agent and save money too!”

AFD members and their employees can also take 
advantage of the many products and services offered 
through AAA at special group discounts. Some of these 
include 24-hour pre-paid Emergency Road Service 
maps, TripTiks®, and TourBootoJ®); special discounts at 
thousands of places across the state and the US; and much 
more.

These are just a few of the products and benefits AAA 
Group Services has to offer. If you would like more 
information, or you’d like to enroll, please contact 
Judy at 1-800-66-66-AFD.

Mark your calendar 
and join the AFD  

as we present
Hollywood Nights 
AFD's 83rd Annual  

Trade Dinner
Friday, 'February 12 
'Penna's o f  Sterling 

See page 20 fo r  details!

AFD W orker’s Comp. 
Page 33

A big thanks to the Coca- 
Cola bottling Company of 
Michigan for their generous 
support of AFD’s 
Scholarship Fund. Coke 
raised funds through their 
Barrel Placement Program, 
which raised over $39,300! 
AFD and its scholars 
sincerely appreciate the 
support of Coke and our 
members who participated 
in the program!

A special thanks to Paul Nutt and Interstate Brands 
Corporation -  W onder Bread/Hostess for the 
generous 
donation of 
1600 loaves o f | 
bread to the 
AFD Turkey 
Drive.

More Turkey 
Drive photos, 
beginning on 
page 28.

Visit our Web site at: http://www.cstorecentral.com/afd.htm

In s id e

New AFD Worker s Compensation Insurance 
Company

Low rate program is tailored for 
retail food industry

In an agreement unique to the food industry in Michigan, 
the Associated Food Dealers (AFD) is entering into joint 
venture with one of Michigan’s largest insurance 
organizations, Meadowbrook Insurance Group and the Star 

I n surance Company to offer workers’ compensation 
Insurance to members of AFD.

The AFD Self Insurance Workers’ Compensation Fund 
has been in operation since 1982. Due to economic 
conditions, competitive pressures from the insurance 
industry and the current opportunity that presents itself, 
members of the AFD Self-Insurance Fund adopted 
resolutions to join with AFD and Meadowbrook to launch 
this new program.

To that end, the AFD has formed a new subsidiary 
which will be known as the “AFD Service Group.” 
That company will begin offering insurance through 
Star Insurance Company, effective January 1, 1999 to 
qualified members of the AFD. Initial policies will be 
offered to the current members of the AFD Self-

http://www.cstorecentral.com/afd.htm
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AFD kicks off New Year with 
programs and benefits galore!

I hope 1998 was a great year fo r  each o f  you.
Wishing a successful 1999 to all!

by AFD Chairman Bill Viviano
As your chairman, I’m pleased to be 

a part of AFD during this wonderful 
time of change. If you skimmed over 
our cover, turn back now and read 
carefully about our new W orker’s 
Compensation and AAA automotive 
and homeowners insurance programs. 
They’re all truly amazing benefits of 
your membership. Our W orkers’ 
Comp. insurance is extremely 
competitive and the AAA auto and 
homeowners insurance rates are 10 to 
20 percent below AAA’s regular rates! 
These programs are truly worth 
investigating.

But that’s not all, here are two more 
opportunities that can save you money 
and help grow your business in the new 
year:

AFD offers 
Pathway to 
Food Safety

If your sto re received 
unfavorable atten tion  in the recent 
D etro it F ree Press series on sto re 
san itation , then you need the 
Pathway to Food Safety tra in in g  kit. 
This total training program can be 
conducted right in your store! Your 
employees will receive the basic 
information about food safety in six 
15 minute time blocks using videos. 
After completing the program your 
employees will understand the 
importance of food safety.

With the Pathway to Food Safety 
program you can train 25 employees 
for about $10 a person. After that it is 
less than 50 cents per employee to 
train new employees by simply 
restocking your supply of handouts 
and quizzes.

You can begin a full food safety 
program with complete training 
program for only $249 (plus tax, 
shipping and handling). Please call 
Dan Reeves at (248) 557-9600 to 
order or see order form on page 26.

Minding the Store
by Matt Chisholm

Special reduced 
rates for FMI 
Convention

AFD is pleased to offer a special 
group rate plan for our members who 
attend the FMI 1999 Supermarket 
Industry Convention and Educational 
Exposition at McCormick Place in 
Chicago, May 2 through 4. This is 
the largest industry event in the 
Western Hemisphere and AFD can 
make it affordable and easy for you to 
attend.

AFD’s group advantage package 
offers a $ 125 discount p erson off 
show registration (regularly 4,325), an 
orientation and tour by FMI staff and 
free coupons redeemable at the Inside 
Edge Store, FM I’s on-site source for 
the latest industry publications and 
support materials. Plus, we have 
arranged guaranteed room blocks at 
the Chicago Hilton and Towers, a 
great hotel for this convention. To 
sign up, call Dan Reeves at the AFD 
office (248) 557-9600 or see page 33 
for more details. Then we’ll meet 
you in the Windy City!

With all these new programs and 
services, AFD is working hard for its 
members so you can prosper in the 
New Year!

On a sad note, AFD has recently 
lost four longtime members and 
supporters. Louie Kinia, Jack Najor, 
Walter Wieleba and T.W. “Bill” 
Johnston all passed away during the 
last two months of 1998. Our 
heartfelt sympathies go to the families 
of these good friends and dedicated 
individuals who were all pioneers in 
the retail food industry.

AFD MEMBERS:
We w a n t to  h e a r  f r o m  y o u !
The A FD  Food & Beverage Report 

will print new product releases as 
space permits. The service is free to 
AFD members. Each month we also 
write feature stories about our 
members’ businesses. If you would 
like to see your name on the pages of 
the AFD Food & Beverage Report, 
call Tom or Ray Amyot at 
(248) 557-9600.

AFD FOOD & BEVERAGE REPORT, JANUARY 1999 ...3



Convenience Store Corner

NACS co-sponsors joint retail 
summit on POS payments

A lm ost 80 com pan ies 
partic ipated  in a recent coalition 
on retail technology sum m it to 
w ork on technology-related 
problem s. A ccording to the results 
o f  a survey com pleted  by sum m it 
partic ipants, a ttendees identified 
the follow ing five paym ent 
m ethods or types as the key 
technolog ies to w atch over the 
next few years (ranked according 
to the highest level o f  concern  and 
or highest likely utilization):

1. Sm art card s-n ea rly  every 
retailer said sm art cards represent 
the biggest num ber o f  questions 
and concerns. Even though an 
A m erican roll out o f  the cards has 
been slow er than in Europe and 
A sia, there is grow ing pressure by 
various forces to convince 
A m erican retailers sm art cards 
are the “w ay" o r the future."

Som e attendees disagreed, calling 
sm art cards “a technology looking 
for a place to happen."

2. D ebit card s-T h ere  was quite 
a bit o f  confusion regarding 
w hether on-line or off-line debit 
may represent the m ost concern  to 
retailers in general. But as a 
com bined group, all debit cards 
are ranked high because o f  the 
processing issue. A num ber o f 
retail segm ents felt m ore debate is 
needed if retailers are to learn the 
full extent o f the cost o f their use.

3. C redit c a rd s-N o  retailer was 
w illing to concede that credit cards 
are going aw ay any tim e soon. 
C onsequently, this form  o f 
paym ent rem ains an issue for all 
retailers. For NACS m em bers, 
this includes sim ilar concerns 
about fleet cards.

4. EB T (electronic benefits

transfer)-D esp ite  w hat several 
sum m it speakers said about 
potential EB T  benefits and the 
continued em phasis on EB T by the 
federal governm ent, m any 
a ttendees expressed concern and 
skepticism  about E B T ’s future. 
C hanges in the food stam p 
program  m ay still be achievab le to 
require inter-operability .
A ttendees also noted that EBT 
may very' well lead to the 
expanded use o f  sm art cards, 
representing a com pounded 
problem  for m any retailers.

5. E lectronic C h ecks-S o m e 
attendees focused on the potential 
benefits o f  electronic checks, 
w hile others were cautious about 
how this paym ent m ethod m ay 
im pact retailers, especially  those 
w ho are not currently  accepting 
many checks.

Fast-Track Food 
Trends

In the interests of keeping a step ahead, here is a list of trends you should 
watch for and pounce on if they suit your style:

Boutique Brands will emerge as a new way to stave off consumer boredom 
in static product categories such as carbonated soda or potato chips.

Class-conscious ethnic foods-Upscale Chinese. Mexican, and other Asian 
and Latino foods.

Compound Spreads-More dairy butlers, margarines, nut butters, fruit 
butters, cream cheeses, and spreadable meat or vegetable pâtés seek advantage 
through more secondary flavori ngs for a layered effect.

Crowd control-Dangerously overcrowded categories like brew pubs, coffee 
houses, and bagel shops. The thrive(ors) will be: 1 Brands that make an 
extraordinary effort to stand out in terms of added menu offerings and an 
element of surprise (as in daily specials) that can attract loyal and frequent 
usage.

Deep South Latino Latino cuisines from below the Tropic of Capricorn are 
attracting fresh attention.

The Fast-Kood Blues -There may be big trouble ahead for restaurants at the 
low end of the spectrum. In many localcs, specially stores and supermarket 
chains arc mounting brilliant efforts in the area best known as home meal 
replacement or meal solutions.

High-Tech Tweaking Vast leaps in terms of flavor technology -  
pinpointing the most subtle and obscure differences that separate premium 
products from ones much more ordinary will gain ground throughout the food 
world.

Luxe-level fast foods Premium take-out stores will upgrade the quick- 
service segment in neighborhoods that can support them. Eating on the 
premises will run a distant second to takeouts.

Transparent Sources -  In an era of food-safety hyperconsciousness. food 
providers, both retailers and restaurants, will be under increasing pressure to 
name names,” documenting their entire supply chain on demand

The Gourmet Retailer
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New trends and tastes
Global Flavors:
• Indian - spice blends, curry, garam 
masala;
• Asian - Vietnamese, Thai and Korean 
flavors jo in  the soy sauces.
• Caribbean - jerky spices.
Old favorites. New Variations;
• O lives - flavored olives in jars, and 
olive spreads for breads and sandwiches;
• Flavored vinegars - sweet flavors like 
pear and pomegranate, or spicier garlic:
• Honey - look for regional and locally 
made honeys, and specialties like C lark 's 
cream ed honey and fruit spreads;
• M ustards - with many variations in 
texture, flavor;
• M ayonnaise - flavor is replacing 
blandnevs with added citrus, garlic, 
spices.
Trends:
• Tapanadas/bread spreads - lots of 
spreads are the perfect com panions to 
artisan and rustic breads.
• Spice rubs - dry rubs seal in flavor on 
meat. poultry and fish,
• M arinades - marinating low-fat cuts of 
meat, poultry and fish for tenderness and 
flavor is gaining popularity.
• Flavored salts - N e w sw eek. reported that 
"U pscale varieties [of sa lt] such as Grey 
Ce ltic and Fleur de Sel arc flying off 
gourmet-store shelves .
• Roasted ingredients "roasted" 
com m unicate s  intensity o f  flavor and 
quality to consum ers.
• Organic ingredients - Consumers want 
organic ingredients m processed food as 
well

Natural Food Merchandise

Calendar
February 12
AFD 83rd Annual Trade Dinner 
P enna’s. S terling  H eigh ts 
See in form ation  on page 21 
(248) 557-9600
February 19-21 
M ARKETECHNICS 
Sponsored by FM l
N ew  O rleans, LA 
(202) 452-8444
M arch 2 3 - 2 5  
Branding America 
Conference & Expo 
C harlo tte , N orth C arolina 
1-888-654-8873
A pril 1 8 - 2 0
FM l Supermarket Pharmacy 
Conference 
B altim ore, M D  
(202) 452-8444
A p ril 27 &  28
15th Annual AFD Trade Show 
Burton M anor, L ivonia 
(248) 557-9600
May 2-5
FM l Supermarket Convention & 
Educational Exposition 
C hicago, Illinois 
See A FD  G roup Rate 
inform ation, page 23 
(248) 557-9600

S ta te m e n t o f  O w n e rsh ip
The AFD Food & Beverage Report 
(USPS 082-970. ISSN 0694-3567) Is 
published monthly by the Associated 
Food Dealers of Michigan at 18470 
W 10 Mile, Southfield. Ml 48075. 
Material contained within The AFD  
Food & Be varage Report may not be 
reproduced without wntten permission 
from the AFD

The opinions expressed in this maga­
zine are not necessarily those of tho 
AFD, its Board of Diroctors, staff or 
members Bylined articles reflect the 
opinions of the writer.

P O S TM A S TE R : Send addre ss
changes to AFD Food & Be verage 
Report, 18470 W. 10 Mile. Southfield. 
Ml 48075

ADVERTISERS: For information on 
advertising rates and data, call AFD. 
R ay Amyot. 18470 W. 10 Mile, South- 
fiold, Ml 48075. (248) 557-9600 or 
(517) 386-9666.

AFD works closely with the following
associations:

FOOD INDUSTRY ASSOCIATION



News Notes
AWMA’s 40th 

National Convention 
and Candy 
Exposition

R esponding to it’s m em b ers’ 
request to “see every th ing  and 
everyone under one roo f,” the 
A m erican W holesale  M a rk e te rs  
A ssociation’s N ational C onvention 
and Candy Exposition prom ises to 
offer m ore opportun ities than ever 
before. The convention w ill take 
place February 24-27, 1999 at the 
O range County C onvention C enter 
in Orlando, Florida.

"This is the only show  where 
distributors can see all o f  their 
supplies at one tim e,” noted D avid 
Strachan, president and C E O  of 
AW M A. "W hether it’s 
confectionery products, tobacco, 
groceries, snacks, general 
merchandise or health and beauty 
care, every category sold by 
distributors is represented  at the 
show," Strachan added.

Nearly 80 percent sold, the 
show is now  expected to  be a sell 
out. In addition to consum er 
products, the exposition will 
include a new section devoted to 
business services and equipm ent 
providers.

The AW M A 1999 T echno logy  
P av ilio n  puts the em phasis on 
cutting edge w arehouse 
m anagem ent. Located on the 
show floor, a tour through the 
Pavilion will provide attendees 
with a host o f w arehouse options 
including the latest system  
innovations in inventory dem and 
forecasting, receiving, putaw ay, 
order receipt, pick-to-light, radio 
frequency, truck routing and other 
managem ent solutions.

Attendees can choose from  a 
plethora o f w orkshops led by 
recognized industry experts and 
participate in roundtable 
discussion groups led by their 
peers. Both venues offer all 
channel m em bers an opportunity 
to network and explore new ideas.

And w hat's  a convention 
without fun? From early m orning 
coffee chats, A W M A Netw orking 
receptions and a night to salute the 
leadership at a gala d inner and 
awards cerem ony, there is 
something for everyone.

For further inform ation or to 
register for the convention, please 
contact Penny Paterson at 1 -800- 
482-2962, or click on our w eb site 
at w w w .aw m anet.org.

Coupon clippers 
cut costs

U S C onsum ers saved $2 .9  b illion  by redeem ing 4.8 billion coupons 
according to P rom otion M arketing A ssociation.

Fam ilies across M ich igan flip  through their w eekend new spapers and 
d irec t m ail coupon packets searching fo r sav ings on their favorite  
products.

A nd now , consum ers can find coupons on the Internet. A ctually, 
coupons have been on-line since 1995 a lthough it still is no t a b ig  source  
o f  savings for coupon clippers. Som e W eb sites are not m aintained. 
O thers link to  m anufacturers out o f  service. Som e sites require 
consum ers to  share their nam e and address.

Tobacco prices 
increase

P hilip  M orris U SA  and  R.J. 
R eynolds T o b acco  Co. ra ised  
w ho lesale  p rices o f  c igare ttes by  a 
record  45 cen ts  a  pack . T h is 
occu red  on the day  that the 
industry  sealed  a m am m oth  legal 
settlem ent to  c o v e r the  s ta te s’ 
cla im s fo r re im bu rsem en t for 
prov id ing  health care  to  sick 
sm okers. P h ilip  M o rris  to ld  its 
w ho lesale  custo m ers in N ovem ber 
that the increase  w as e ffec tive  
im m ediately .

STOP
CASHIER THEFT!

If you lose as little as $10.00 per day, you can pay for an 
entire system in a matter of months. Contact us for details.

Professional 
Security 
Servicescentral

■IlllMlarm 
signal,ine

1 3 4 0 0  W E S T  S E V E N  M ILE  R O A D  • D E T R O IT , Ml 4 8 2 3 51-800-551-VIEW
Internet: http://www.99panic.com emaM: sales@99panic.com
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News Notes

Cellular One offers program for AFD members 
in Northwest Michigan

C ellu lar O ne o f  N orthw est M ichigan is now  offering a d iscounted  
service p lan especially  for the A ssociated Food D ealers (A FD ) 
m em bership  in the northw estern  region o f  the low er peninsula. This 
program  includes special phone pricing and a 10 percent d iscount o ff 
access and airtim e charges on the Personal C ellu lar Service (PCS) rate 
plan. T he PCS Plan com es with a num ber o f  value-added features 
designed to increase the productivity  o f  a m obile w orkforce: T he first 
m inute o f every incom ing call is free, 10 cents per m inute for M obile-to 
M obile  calls betw een C ellu lar One custom ers in the hom e system , call 
forw arding, call w aiting , three-w ay calling and a voice mail system  that

never requires a m onthly charge. C om bined w ith the aggressive  tiered 
airtim e pricing structure o f  the PCS Plan, this p rogram  provides 
significant sav ings for A FD  m em bers.

C ellu lar O ne is the m ost subscribed-to  brand o f  ce llu lar service  in the 
country and a leader in delivering w ireless services. C e llu lar O ne 
provides autom atic  call delivery  to over 5,500 tow ns throughout North 
A m erica reaching m ore than 125 m illion people.

C ellu lar O ne o f  N orthw est M ich igan prov ides cellu lar and paging 
services to the 13 counties o f  Em m et. C harlevoix . A ntrim , L eelanau, 
Benzie, G rand T raverse, K alkaska, M anistee, W exford , M issaukee,

O sceola. L ake and  M ason. To 
take advantage o f  C ellu lar O ne’s 
special A FD  Package, please 
contact S uzanne H uhta at 616- 
620-0016 or Judy Shaba at the 
A FD  1 -800-66-66-A FD .

Kellogg cuts 765 
employees

Kellogg Co. the world's largest 
cereal maker, laid off 765 workers, 
some at its headquarters in Battle 
Creek to save $105 million. The 
company plans to use the savings to 
boost cereal sales which have fallen 
due to cheaper generic and bagged 
brands and increased availablity of 
convenience foods, such as bagels.

Melody Farms 
offers something 

old, something new 
for the new year

While you were having fun this 
past summer, the Melody Farms 
flavor master was hard at work in his 
laboratory creating new flavors for the 
New Year.

The result is six Special Limited | 
Edition ice cream flavors available 
right now. All six are "candy mix-io’ 
flavors.

T-Rex Crunch, as its name 
suggests, is a monster of a flavor with 
pieces of Snickcrs Bar candy mixed 
with caramel sauce in a candy center 
background ice cream flavor.
Grahams & Caramel is composed of 
pieces of fudge covered grahams and 
caramel in a deluxe graham ice cream 
and S'm ores is made up of rich 
chocolate ice cream with 
marshmallow swirls and chunks of 
fudge covered grahams.

Detroit sports teams inspired two

See M elody Farm s, pane 33

Creating the perfect arrangement with your credit card 
processor requires the talents of a practiced professional! 
Associated Food Dealers (AFD) chose Michigan Bankard 
Services (MBS) who has offered superior credit card 
processing services for over 30 years arranging solutions 
that create unity between you and your customer. Whether 
its solutions for your supermarket locations or convenience 
stores, MBS can meet the challenge! Call us today at (800) 
848-3213 and find out why thousands of merchants choose 
MBS to process their credit card transactions.

Michigan
National
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WIC-EBT 
Language 

Signed into Law
In a major victory for the grocery 

industry and FMI, President Clinton 
signed into law the William F. 
Goodling Child Nutrition 
Reauthorization Act of 1998 
(H.R.3874) on October 31. This 
legislation, which reauthorizes the 
Special Supplemental Nutrition 
Program for Women, Infants and 
Children (WIC) for the next five 
years, includes FMI’s language to 
make the electronic benefits 
conversion of the WIC program more 
retailer-friendly. This victory is the 
culmination of months of hard work 
by all of you. Thank you for making 
this happen.

The law now states that the cost 
of systems or equipm ent that may 
be required to test electronic benefit 
transfer systems for the W IC 
program  may not be imposed on a 
retail food store. As this conversion 
to electronic benefits takes place, the 
language further requires the secretary 
of Agriculture to consult with retailers 
in the development of a long rang 
plan and report back to Congress 
within two years.

With this victory now in hand, FMI 
is focusing its efforts on another EBT 
issue—the need for EBT 
Interpretability in the Food Stamp 
program— so that benefits recipients 
are not confined to their home state 
and can use EBT cards just as they 
could food stamps, social security 
checks, or federal retirement checks, 
anywhere in the country. We will 
again be calling on you for help in this 
important effort.

Should you or your staff have any 
questions, feel free to call John J. 
Motley III, Senior Vice President for 
Government and Public Affairs, at 
(202) 429-8262 or Jennifer Hatcher, 
Government Relations 
Representative, at (202) 429-8287.

New WIC 
photo cards
At the beginning of December 

all WIC vendors received the 
new WIC vendor photo food 
card counting all authorized 
foods. This is a reminder that all 
blue and white food cards should 
be replaced with these new 
yellow and white cards. Discard 
all old cards. If you did not 
receive your new yellow and 
white card, call WIC at (517) 
335-8937.

VIC NewWIC News

WIC application period for southern vendor contracts
The current contract with WIC authorized vendors in the southern part of the state will expire on June 30, 1999. The 

following counties are included in the contract cycle for the southern part o f the state:
The application period for WIC vendors in the southern part o f the state is from 

January 1, 1999 through March 31, 1999. During this period, all currently contracted 
vendors in the southern part of the state interested in WIC authorization must submit a 
new WIC Vendor Application for a new contract. An application along with 
instructions will be mailed to each contracted vendor during the first part of January 
1999.

Vendors who had been placed on the "waiting list” will have been notified of the 
application period; and if interested in seeking WIC authorization, they must submit a 
written request for an application.

Other vendors in the southern part of the state who wish to be considered for WIC 
authorization may also apply during this period by sending a written request for an 
application.

Allegan Kent
Barry Lenawee
Berrien Livingston
Branch Macomb
Calhoun Monroe
Cass Montcalm
Clinton Muskegon
Eaton Oakland
Gratiot Ottawa
Hillsdale St. Joseph
Ingham Van Buren
Ionia Washtenaw
Jackson Wayne
Kalamazoo See W IC , p a g e  8

IM n M O H  MONEY on !t!

’20.82
’28.98
’8.16

(39.2%)

Make an extra $4.03 on every 750ml 
bought before January 31, 1999

Seagram Americas
Those who appreciate quality enjoy il responsibly.

SEAGRAM AMERICAS • NEW YORK. NY

TO ORDER CALL:
1 -888-NWS-MICH OR 1 -888-MICH-NWS

6 9 7 - 6 4 2 4  6 4 2 - 4 6 9 7
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ADVANTAGE PLUS
The most complete, affordable 

dental plan available

For more information about this plan, the locations of 
participating providers or any other plan from Golden Dental, call

1 - 8 0 0 - 4 5 1 - 5 9 1 8

Spartan buys Family Fare
Family Fare Supermarkets, Inc. announced in late December that company 

stockholders reached an agreement in principal for the sale of the 13-store 
chain to Spartan Stores, Inc. No purchase price was disclosed.

The Family Fare chain was founded in 1944 in Holland by Paul Baker. In 
1975, the store was purchased by Donald J. Koop, whose family owned and 
operated grocery stores since the early 1900s. The Koop family chose to 
retain the Family Fare name. In 24 years, the chain has grown to its present 
13 locations and 1,800 associates in the communities of Holland,
Hudsonville, Grand Rapids, Kentwood, Lowell, Grandville, Allendale, Byron 
Center and Cutlerville.

The Koop family has been associated with Spartan Stores, Inc. since the 
early 1900s when the Grand Rapids-based wholesaler began supplying the 
family’s first grocery store. Donald Koop, Chairman of Family Fare, has 
served on the Spartan Board of Directors since 1985, and has held the 
position of Chairman of the Board for Spartan since 1989.

W IC, continued from page 7
The completed application must be received by the department as soon as 

possible, but no later than 5:00 p.m., Wednesday, March 31, 1999. Late 
applications will not be considered.

Neither the Michigan Department of Community Health nor WIC vendors 
have an obligation to renew the WIC contract. Expiration of the contract is not 
subject to appeal. Approved vendors will receive two-year contracts valid lrom 
July 1, 1999 through June 30, 2001.

Note: Some chain outlets may be required to submit the price and stock list 
portion of the WIC Vendor Application for certain ZIP code areas that need to 
be ranked to select vendors on a competitive basis. Chains requiring price and 
stock information will be advised accordingly.

Regardless of the nature of your business.

. Liquor law hassles can be a sobering experience.

W hen it com es to  liquor law regulation , Michigan is 
o n e  o f  the  toughest states in the  country  Bars and 
restaurants rep resent only a small fraction o f  the 
businesses affected. Airlines, retail d ep artm en t 
stores, hotels, n o n -p ro fit organizations, political 
com m ittees and  a b road spectrum  o f o th e r  entities 
can be  shu t dow n for non-com pliance

ANQ
E  V

The law firm o f Abbott, N icholson, Quilte r  Esshaki &  
Youngblood PC. in D etroit is p ro u d  to  ann o u n ce  that 
T hom as J. G iachino —  a recognized M ichigan liquor law 
expert —  has jo ined  the  firm. A form er Michigan assistant 
a ttorney general, G iachino rep resen ted  the  Michigan 
Liquor C ontrol C om m ission for 23 years H e is qualified 
to  he lp  com panies in m etro  Detro it deal w ith Michigan s 
regulatory and  adm inistrative liquor law hu rd les.

Abbott. Nicholson. QudiiT l.vJulu & PC, 300 Riwt P U r  Sum; 3000, IXw m , Ml 4H2(T-*29I (313) SG6-2500 to .  (313) % 6-2% 2 c-moil anqcy(aanqcyoaoi
VW nifxT < i * n u n  n  Lil l.t\» \lliluK '. \\ a ll  h » k  i x i . k m  l im H ln  IYiiKip.il ( iik .̂ \ X tr t l« » k
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News & Views from  Detroit Edison

Detroit Edison-Working hard to be Year 2000 ready
DTE Energy is working hard to 

make a smooth transition to the next 
millennium and effectively manage 
the Year 2000 readiness issue and its 
impact on the delivery of energy and 
services. The energy supplier has 
established a Corporate Program 
Office to coordinate all aspects of the 
company’s activities as they prepare 
for Year 2000.

Foremost priorities are those 
mission-critical systems that could 
have an impact on safety, 
environmental, and regulatory

compliance, electric generation and 
service delivery, and revenue 
collection. The corporate goal is to 
have all mission-critical systems Year 
2000 ready by March 31, 1999.

W hat the com pany is doing to 
prepare  for the Year 2000

DTE Energy has established a Year 
2000 Program that includes a formal 
plan and methodology modeled after 
the Nuclear Energy Institute 
prototype. Through this program a 
dedicated staff is addressing the 
potential impact of Year 2000 issues

on company systems and overall 
business operations. DTE Energy’s 
Year 2000 plan consists of an eight- 
phase process: awareness, inventory, 
assessment, compliance testing, 
remediation planning, remediation 
and integration testing and business 
continuity. DTE Energy has:

1. Completed both inventory and 
assessment of mission critical 
systems. Progressed into compliance 
testing and remediation and 
established a business continuity 
planning process.

2. Contacted mission-critical 
vendors to determine their progress 
on Year 2000.

3. Entered into formal agreements 
with Duke Energy, AEP and 
Southern California to fully share 
with one another Year 2000 
information regarding testing 
procedures, guidelines and device 
testing data, strategies and solutions.

4. Continued active involvement 
with major industry associations and 
organizations such as EPRI < Electric 
Power Research Institute) and AIAG 
(Automotive Industry Action Group)

I to facilitate the sharing of 
I information, device testing data and 

strategies and solutions.
5. Created a special group wi thin 

the Year 2000 Program Office to 
handle Year 2000 inquiries from 
customers, vendors, shareholders and 
employees.

6. Established a toll-free number. 
1-888-464-3376, available Monday 
through Friday. 9 am to 5 pm. to 
accept inquiries from customers, 
shareholders, vendors and suppliers 
regarding Year 2000. Through 
November 1998, DTE Energy's Year 
2000 Program Office has assisted 
more than 1500 customers and 
vendors with their Year 2000 
information requests.

The company currently estimates a 
cost o f approximately $50-$75 
million through the year 2000 to 
address Year 2000 issues. DTE 
Energy is working diligently to 
minimize risks as they implement cost 
effective solutions that they believe 
keep the company in a good position 
to meet the challenges of the Year 
2000 and beyond.

Contacting DTE Energy’s 
Year 2000 Program office
Listed below arc the mailing 

address and the Internet site address 
of DTE Energy’s Y2K Program 
Office, which can assist you regarding 
DTE Energy’s Year 2000 readiness.
The Detroit Edison Company 
Year 2000 Program Office 
2000 2nd Ave.. 635 SB 
Detroit. Ml 48226-1279
E-mail address: 
Year2000@dteenergy.com 
Internet: http://www.dteenergy.com/ 
aboutdte/whoweare/y 2k.html 
Toll-free no 888-464-3376 

F ax 3 13-235-3570
This is a Year 2000 

Readiness Disclosure under 
the Year 2000 Information 
and Readiness Disclosure 
Act.

Greatpartnerships begin
TRUST.

Lastingpartnerships are built  
on CONFIDENCE.
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Keep an eye 
out for your 

Big Game 
players.

T e ll  th e m  a b o u t  T h e  B ig  G a m e ’s 
n e w  lu m p  s u m  c a s h  o p tio n

T he M ichigan Lottery is adding a new lum p sum  cash op tion to The Big G am e, January 13, 
1999! Tell your custom ers all they have to do is check the “C ash O ption" box and they could 
becom e instant m illionaires! O r if  they prefer, they can still take the m oney in equal annual 
installm ents.

The cash option is already a proven w inner am ong Lotto players, and it’s 
sure to becom e a favorite o f  Big G am e players too! As a result, you can 
look forward to increased ticket sales and bigger com m issions. N ow  that’s 
a Big Deal!

Odds o f  winning: SI : I in 62; S2 I in 102. S5 I in 538; $5  1  in 220; $100: I in 7.705; SI50: I in 9,686; 55.000: I in 339.002; 
S I50.000: I in 2,179,296 Jackpot: I in 76.275.360 Overall odds: I in 31. Compulsive gambling can be treated If you or 
someone you know has a gambling problem, call the toll free Michigan Problem Gambling Hotline at 1-800-270-7117
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Ideas on how to be 2000 Ready
Tips for preparing your office machines:

Beware of IBM compatible computers with a processor below 486 
and/or an operating system older than Windows 95. They’re more 
likely to affected by Year 2000 problems.

Have a consulting firm conduct a test to see how your machines 
and your software will perform.

Verify the consultant's test yourself by changing the date to 2000 
and rebooting your machine

Review the manual that came with your software for instructions 
in dealing with the Year 2000.

Consult your computer or software manufacturer's web site.

A consultant should have these qualities:
• Demonstrated knowledge o f Year 2000 problems and solutions
• At least three references
• Familiarity with the various vendors you currently use
• Familiarity with grocery operations, equipment and software
• Experience overseeing other Year 2000 compliance projects
• Written verification o f credentials
• Billing procedures and fees that are reasonable and competitive
• Guarantee o f work
• Protection against cost overruns, such as a maximum cap on billing
• Insurance protection, including W orkers’ Compensation. 

Professional Liability/E&O and General Liability—both liability poli cies 
should have a limit of at least $1 million (it is not uncommon to have a 
$5 million limit).

Extensive variety of national & 
regional brands 
Frozen 
One of the most extensive 
varieties in the mid-west

•  Dairy
Complete line including juice, 
cheese, margarine, baking 
and pasta mixes

•  Store Supplies 
Complete variety

•  Private Label 
Retail sensitive, 
private/packer label program

•  Cigarettes &  Tobacco
• Health &  Beauty Aids
• General Merchandise
• Specialty Foods

S E R V IC E S :
•  Cost-Plus P ro g ram
• One Sim ple Basic Fee
• Electronic Ordering
• Expert Sales Consultation
•  Special P rom otional Bulletin
•  Financing Available
• D a ta  Services
• Reclam ation C en te r
•  C orporate  A d  P ro g ram

MIDWEST WHOLESALE FOODS, INC.
3301 South Dort Highway • P.O. Box 1810 • Flint. M ichigan 48501-1810

(8 0 0 )  552-6967 • (8 1 0 )  744-2200

Other ways to protect 
yourself:

Before the consultant begins work, 
request that your business be named 
as insured on both the E&O and 
General Liability policies. You 
should receive a certificate showing 
your business as an additional 
insured.

Place a Hold Harmless clause in 
your contract with the consultant. In 
such a clause, the consultant agrees 
that your business is not responsible 
for any losses, costs, damages, 
violations, expenses or liability 
caused by his/her error or actions.

Visit the consultant’s office to 
verify that he or she has a permanent 
place of business and that the 
consultant appears to work in an 
organized, professional manner.

USDA and
Y2K

The USDA is working to head off 
computer problems when the 
millennium arrives. The agency has 
convened a Food Supply Working 
Group to alert those in the food 
industry who may be affected by the 
Y2K computer glitch, including 
producers, processors, wholesalers 
and retailers These groups must take 
steps now to be certain that their 
systems will function when the new 
century begins Included are farmers 
that use electronic systems to water 
fields, processors that rely on 
automated systems to prepare and 
package foods, and retailers that use 
computers in a wide variety of ways. 
USDA has articles on the Y2K 
problem and the food industry at its 
Web Site
http://www. aphis.usda.gov/oa/y2k
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Customer Convenience
that makes sense... and dollars!

TAKE ADVANTAGE OF THE ATM REVOLUTION:
Money Machine ATM's allow customers to access cash from their checking, 

savings or credit card accounts instantly!

• I n c r e a s e  t r a f f ic  u p  to  1 0 %

• I n c r e a s e  s a l e s

• P r o m o t e  im p u l s e  s p e n d in g

•  B u il d  c u s t o m e r  l o y a l t y

•  Ga i n  a  c o m p e t i t iv e  e d g e

• I n c r e a s e  p r o f it s  w it h o u t  in v e n t o r y , 

a d d it io n a l  s t a f f  o r  r i s k

MONEY MACHINE ENHANCES YOUR BUSINESS:
The convenience o f a Money Machine ATM gives direct and indirect 

benefits to your business.

• A l w a y s  a v a il a b le  to  c u st o m e r s

• B o o s t s  the a v e r a g e  sa l e s  t r a n sa c t io n

•  Co m p a ct  s iz e  fo r  sp a c e  s a v in g s

•  Su rch a rg e s  e arn  p ro f its  that pay f o r  y o u r  ATM

• G reatly  reduce cred it ca rd  fees a n d  bad checks

MONEY MACHINE IS VALUE YOU CAN TRUST:
We're your full service electronic processing company providing a full line o f 

ATM solutions designed for your business needs.

• Ch o ic e  o f  m o d e l s

• Q u a l it y  e q u ip m e n t

• B uy, lea se  o r  p l a c e m e n t  o p t io n s

•  In st a lla t io n  a n d  t r a in in g

-  Eq u ip m e n t  se r v ic in g  a n d  s u p p o r t

P.S. We're so confident we can give you a better offer, we will pay you 
$5 0 0  i f  we can't!
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Member Profile

Taylor Freezer
On The Cusp Of Industry Trends

by: D anielle M acD onald

Bob W illard

Bob Willard and Rick Senica, owners of Taylor 
Freezer, knew from the beginning that by trying to be 
the jack of all trades, they would be the master of none. 
“One of the best things we did was hire outstanding 
people,” explained Willard. Taylor Freezer is on the 
cutting edge of the trends in the industry, because they 
hired experts to lead them into the millennium.

Soon after Willard and Senica purchased Taylor 
Freezer from the Seigneur family in 1988, they started 
to diversify. Initially the company specialized in soft 
serve ice cream, milk shakes and frozen beverage 
equipment. In 1992, Bill Chaney was hired to sell 
retailers a complete package for store design and 
layout. “We can design the whole interior of any store 
with Universal Nolin coolers, freezers, deli cases, 
counters, shelving and condensing units,” said Chaney. 
“We can work from blueprints, or we can come into an 
existing store and offer solutions.”

Now more than ever, retailers need expert advice 
from people like Chaney. Competition is coming from 
every angle. Retailers are fighting for share of stomach 
with: gas stations, club stores, restaurants, office 
building cafeterias, and fast food establishments. 
Consumers are looking for fast, fresh and convenient 
food options. Retailers need to ask themselves if their 
stores are designed so that consumers can shop with 
ease.

In addition, offering fresh and fast, grab and go 
prepared food options is a necessity for survival. 
According to a 1997 Food Marketing Institute (FMl) 
study entitled Mealtime Trends Volume 1, half of a 
consumer’s food dollar is spent on food away from 
home. Furthermore, "in 1996 Americans carried out 
more restaurant meals than they ate in a restaurant.” 
This represents a great opportunity for retailers who

want to compete for that dollar by 
selling prepared food. According to 
Willard, Taylor Freezer can offer 
solutions that will make your store a 
viable and convenient alternative for 
consumers that are looking for a quick 
family meal.

In 1995, Taylor Freezer made 
prepared food solutions a priority by 
hiring Joe Stevens. Stevens is an expert 
in the industry. In fact, he was one of the 
first people in Michigan to be certified 
by the United States Department of 
Agriculture (USDA) in a food safety 
program called Hazard Analysis of 
Critical Control Points (HACCP).

Stevens is the BKI Equipment 
Product Manager or hot foods manager 
at Taylor Freezer. His specialty is 
designing the entire menu for a store. 
“We start at the planning stages with 
stores that want to offer prepared food 
options for their customers,” said 
Stevens. “The key is to find out what 
direction the retailer is going. How do 
they want to offer hot foods to go: full 
service, self service packaged, or a 
combination of both? Is the menu going 
to be staple items like meat and 
potatoes, or a more upscale gourmet 
style?” Stevens said that hot packaged 
food to go is the current trend. 
Consumers are looking for grab and go 
convenience. According to a study in 
Datamonitor called Meal Solutions 
1997, the home meal replacement 
market “will grow from $35.1 to $42.8 
billion by 2001.”

Prepared foods are also a huge profit 
center for retailers. According to 
Stevens, the profit margin on prepared 
foods can be between 50 and 60 percent. 
“We tell retailers that by offering 
prepared foods they will draw 
consumers to their stores,” said Stevens.

Joe Stevens

“And when they’re in the store, consumers will 
purchase other items.”

Stevens has the numbers to back up his claims. For 
example, retailers that sell French fries to 25 
customers per day, will make a profit of $7,026 in 
one year. Retailers that sell barbecued meat to 25 
customers per day, will make an annual profit of 
$71,580. The numbers start to add up, and the 
competition becomes less daunting.

Competition is at an all time high for retailers right 
now. According to the National Association of 
Convenience Stores, the number of stores that closed 
or were sold nationwide in 1997 was over two times 
greater than the number of new stores opened. “The 
number of stores closing in Michigan is probably 
double that of the national average,” said Joseph 
Sarafa, president of the Associated Food Dealers of 
Michigan. Retailers must look at new profit centers in 
order to thrive and survive.

Soft serve is what put Taylor Freezer on the map 
53 years ago. But the industry has changed. Willard 
and Senica kept the pulse of the industry, and hired 
according to the trends. For retailers, it used to be 
enough to be the friendly neighborhood grocery store
- not anymore. Women are working more, cooking 
less, and looking for convenient prepared food ideas 
for their families. Retailers need to offer unique ideas 
to attract these busy consumers. According to 
Willard. Taylor Freezer can develop a complete 
package including store layout, design, and prepared 
food options. The goal is to turn retail stores into 
profit centers. They also sell frozen beverage, soft 
serve, frozen cocktail, espresso and cappuccino, and 
milkshake equipment. But Taylor Freezer does not 
just sell equipment; they sell solutions.
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POWER DRIVE.
Spartan brand is one of the hottest 
private labels in the M idwest. Because 
Spartan Stores, Inc., has the corporate 
brands muscle it takes to...

For CD-ROM information,

•  Keep pace with consumer trends
•  Negotiate high-performance partnerships 

with leading manufacturers
•  Rev up sales through carefully coordinated 

marketing, advertising and merchandising 
programs

And if you're interested in developing your 
own private label, Spartan Stores, Inc., offers 
the expertise and technical assistance you 
need to get high-endurance results.

Spartan is the brand consumers 
know and trust. Carrying 
Spartan products is one 
important way we distinguish 
ourselves from our competition.

Lisa VanGilder, 
President &  CEO,
Vg's Food Center

Visit our website at www.spartanstores.com

e-mail mike_costello@spartanstores.com or call 1-800-843-4422 ext. 8659

http://www.spartanstores.com
mailto:mike_costello@spartanstores.com


Legislator Profile

State Representative Frank
Making Mid Michigan a better place

by Kathy Blake

State R epresen tative Frank is a  life-long 
resident o f  Saginaw  county. H e represents 
northern Saginaw  and southern Bay 
counties, the 96th district. H is fam ily  is 
well know n and has been active in the 
com m unity  over the years. R epresentative 
F rank’s fa ther is an attorney and his m other 
has been active in com m unity  planning.
His grandparents founded A T. Frank Floor 
C overing Inc.

Representative Frank was reelected as 
state representative for his second term  last 
fall. He graduated from  D w ight D. 
E isenhow er H igh School, received a degree 
in Business A dm inistration from  W estern 
M ichigan U niversity and then w ent on to 
obtain his Juris D octorate from T hom as M. 
C ooley Law School. W hile attending law 
school, Frank assisted G overnor B lanchard 
in the business com m unity. He w orked for 
the M ichigan R etailers A ssociation, 
handling constituent o r m em ber calls 
regarding contractual and w orker’s 
com pensation grant proposals to lower 
costs o f  w orker’s com pensation for 
retailers.

A fter com pleting law school, he went to 
work at his father’s general practice law 
firm. R epresentative Frank has been active 
in the Saginaw  C ounty Infant M ortality 
C oalition since 1994. "It’s a good program  
because o f the wide array o f social issues 
ranging from substance abuse to S .I.D .S. to 
dom estic violence," says Frank. The 
coalition is participating in a successful 
private/public partnership by team ing up 
with other local organizations to reduce the 
infant death rate in Saginaw  County.

In his district, he says he has seen a trend 
tow ard expansion o f the service industry. 
T here has been particular grow th in the 
m edical field w ith m ore doctors and related 
jobs, and econom ic grow th w ith new 
doctor’s offices, c linics and expansions o f 
m edical offices.

His district has a large m anufacturing 
base with G M , Dow Chem ical and 
num erous sm aller m anufacturing 
com panies. A griculture plays a big part

State Representative 
A. T. Frank

♦
96th district

♦
Democrat

♦
Appropriations 

Committee

also. F rank is concerned  w ith enab ling  
fa n n e rs  to  export the ir products ou t o f  the 
country  w ithout all the red  tape that is now
im posed.

Frank says w ith  P ro ject G reen, he and 
o ther m em bers o f  the H ouse S ubcom m ittee 
on A griculture , helped get needed funding 
to help  farm ers find new  w ays to raise 
crops to  avoid  stringen t regulation , reduce 
pesticide  use to  pro tect the environm ent 
and explore  new  w ays for processing food. 
F rank said, “W e really d o n ’t have the 
processing ability  in th is state w hich drives 
up the cost w hen crops are sen t out o f  state 
for processing. I t’s an im portant issue that 
w e ’re go ing to have to face .” 
R epresen tative Frank along w ith 
R epresen tative H ubert P rice, Jr. (D ), have 
been involved with the N orthern C rop 
Institute, w orking to try and help the 
agricultu re com m u nity  m arket crops to 
m ore end users.

On the A ppropria tions S ubcom m ittee for 
State Police, F rank says they have been 
w orking on putting m ore police o n  the 
street and m aintain ing the partnersh ip  
betw een state  and local governm ent in 
coverage. “W e w ant to ensure  full funding 
to secondary road patrol, m aking sure 
deputies are on o u r streets, particularly in 
ou tly ing a reas,” Frank says.

D uring his first term , he introduced two 
bills w hich passed into law: truth in 
sen tencing at the state level and tuition tax 
cred it for fam ilies that send their children 
to college. “ I w anted to w ork on issues I 
felt were im portant, expanding education 
and im proving accountability  in 
governm ent,” said Frank.

A m ong issues im portant lo Rep. Frank 
are policies w hich affect G eneration Xers 
like him self. He is 32 years old and like his 
fam ily, h e ’s concerned w ith his com m unity 
and how  he can m ake it better. He enjoys 
horseback riding, fly fishing, reading and 
w riting. T o reach the R epresentative, call 
(517) 373-1797, e-m ail: 
afrank@ house.state .m i.us o r write: 
R epresentative A.T. Frank, PO  Box 30014, 
Lansing, MI 48909-7514.
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l o d i j  
f a r m s ®

Fresh Since 1950

Now introducing Skim Milk in dear plastic pints

1 -  8 0 0  -  6 8 6  -  6 8 6 6  (o p t io n  2 )
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SILVER SPONSOR
C 0 0 . 0 0

• O ne table of ten  (10) for dinner 
(Preferential Seating)

• Five (5) company photos in 
slide show

• C o rp o rate  signage at the dinner
• I /4 page ad in the 

Food & Beverage Report
• Use of one company product at 

the dinner (o r one additional slide)
• $650 for each additional table

•Two (2) tables of ten  (10) for dinner 
(Prime Seating)

•Ten (10) company photos in slide show
• C o rpo rate  signage a t the  dinner
• 1/2 page ad w/ spo t color in the 

Food & Beverage Report

• Use of tw o (2) company products a t dinner 
(or tw o additional slides)

• $600 for each additional table GENERAL TABLES— $750 
COUPLES— $200

Call AFD Special Events DirectorJom Amyot at (248) 557-9600 for Details & Reservations
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Lottery Lowdown

Big Changes in store for The Big Game this January!

By Commissioner B ill Martin
After more than two years in the 

Michigan Lottery lineup, the 
multistage Big Game has found a 
comfortable niche at your ticket 
counters. In all but a few weeks’ 
time, Michigan Lottery retailers have 
led the way with the highest weekly 
Big Game sales among all six 
participating states. There are some 
game changes in store this month so 
be sure to keep your ticket sales 
moving upward, and your players 
dreaming about even bigger 
jackpots—and the chance to take all 
of the money at once!

The most exciting game 
enhancement is the move to a Cash 
Option for Big Game jackpot 
winners. Starting January 13, 1999, 
Big Game players will have the 
opportunity to decide at the ticket 
terminal how to receive jackpot 
winnings: in one lump-sum cash- 
option payment which roughly equals 
half of their annualized jackpot share, 
or in equal installments over 26 years.

The Cash Option will be nothing 
new to those familiar with the 
Michigan Lotto Game, which has 
offered the Cash Option since July 
1997. It's a feature expected to be as 
popular with Big Game players as it is 
with Lotto Players, who have 
consistently chosen Cash Option 
roughly 64 percent of the time.

In addition, The Big Game will 
undergo a matrix change at the same 
time. Under the new structure, 
players will choose five of 50 (white 
balls) and one out of 36 (gold ball).

Jackpots are still guaranteed to 
start at $5 million. Odds to win the 
jackpot are approximately 1 in 76.3 
million, while overall odds to win any 
cash prize are 1 in 31.

Livin’ Large! It’s time to start off 
the new year with another exciting 
second-chance promotion for your 
Daily 3 and Daily 4 players! The 
Michigan Lottery will keep the 
February chill away with lots of hot 
cash prizes, $32,500 in cash prizes 
each week for four weeks! Every 
week there will be one grand-prize 
winner of $10,000; five second-prize 
winners of $2,500; 10 third-prize 
winners of $1,000; and 100 fourth-

prize winners of a promotion T-shirt.
Players enter by sending in two 

non-winning midday wagers and two 
non-winning evening wagers for 
either Daily 3 or Daily 4 drawings 
conducted between February 1 and 
February 27, 1999. Grand-prize and 
second-prize winners will be 
announced during the telecast of the 
“Road to Riches” game show on 
February 13, 20, 27, and March 13, 
1999.

Watch for Livin’ Large point-of- 
sale promotional items in the coming 
weeks!

New Instants!
W inter is just beginning and to 

help usher it in the Michigan Lottery 
is introducing four hot new instant 
games in January. A  $2 player 
favorite, “Wild time” is available 
January 4 and offers a top prize of 
$30,000. Two new $1 offerings are

sure to keep players wallets filled 
with cold, hard cash — “Casino 
Royale” debuts on January 11 with a 
top prize o f $7000, while January 18 
marks the start of “Doubling 8 ’s” 
with a top prize of $2,000. Finally, 
the $2 “Cupid Cash,” which offers a 
top prize of $14,000, is sure to warm 
hearts all across the state when it goes 
on sale January 25.

See Unclaim ed Lottery, page 26

Stop

JUGGLING.

AirTouch C ellu lar can help y o u  get e v e ry th in g  y o u  need to  do  an d  e v e ry th in g  y o u  want to  do, 
done. To tak e  the  stress ou t o f y o u r  jugg ling  act, w e o ffer special ra te s  to  A F D  m em bers and  
th e ir em ployees. S top  by the AirTouch Sales & Service  C e n te r o r  A u tho rized  ag en t n e a r yo u .

1-8OO-AIRTOUCH
E n d o rse d  by:

ASSOCIATED FOOD DEALERS  
OF MICHIGAN

A i r T o u c h '
It could change y o u r lifer

E v e ry  tim e y o u  use y o u r  c e llu la r  p h o n e  in y o u r  h om e m a rk e t, A irT o u ch  C e llu la r 
m akes  a  c o n tr ib u tio n  to  y o u r  A sso c ia tio n  a t no  a d d itio n a l c h a rg e  to  y o u .

AFD FOOD & BEVERAGE REPORT, JANAURY 1999......21



Legislative Updates & Industry News

Major victory for retailers and hospitality business:
Music licensing reform 

passed by Congress
The National Association of 

Beverage Retailers (NABR) reported 
passage of crucial music licensing 
legislation. The amendment provides 
important measures to protect the 
rights o f retail music users when 
dealing with ASCAP, BMI and other 
societies. As part of the Copyright 
Term Extension Act/Music Licensing 
bill, passage clearly demonstrates the 
support behind much needed 
oversight and regulation o f the music 
licensing monopolies including 
ASCAP, BMI and SESAC.

This is the first time in 22 years 
that copyright law has been reformed 
and updated.

Music licensing legislation reform 
has been a priority for NABR retailer 
and tavern membership. The 
legislation established law that 
negates the need for confusing, 
separate commercial agreements that 
provide only limited relief to a select 
few.

As a key player on the Music 
Licensing Fairness Coalition, NABR 
worked closely with Rep. James 
Sensenbrenner (R-WI) who founded 
the core principles of the Fairness in 
Music Licensing Act. Key elements 
of the bill are:

All retailers are exempt from 
music licensing fees under 2,000 
gross square feet.

Bars, taverns and restaurants are 
exempt under 3,750 gross square 
feet.

Larger off and on-premise 
establishments may also be exempt if 
the establishment has no more than 
four televisions, six speakers and 
other limited equipment.

There is more opportunity for 
recourse in fee disputes. Instead of 
having to travel to one court in New 
York City, music licensing disputes 
will be handled locally in 12 circuit 
courts located throughout the United 
States.

NABR Executive Director John B. 
Burcham, Jr. said, “What began as 
Rep. Sensenbrenner’s response to the 
aggressive, strong-arm tactics o f a 
music licensing representative in his 
home district has led to the 
momentum that carried this 
amendment to a victory. What was 
happening to the Congressman’s 
constituency was happening 
hundreds o f times over to business 
owners across the country.

“This was not a crusade to deprive 
artists, writers and music publishers 
of duly deserved royalty payments. 
It’s their property. But we now have 
a law that should protect music users 
and their ability to deal with the 
music licensing monopolies on a 
level playing field. Anything that 
lends itself to better business 
operations for the retailer is good for 
the whole industry.”

Filibusters and 
Cloture

Editor's Note: In times like these 
when Congress is sharply divided  
along party lines, we hear the words 
“filibuster" and  " cloture "  spoken  
often. Here is a laym an’s definition  
o f  the two terms.

In the Senate, individual senators 
who adamantly oppose a bill or 
amendment may speak against it at 
great length (filibuster) in the hope of 
withdrawing the bill or amendment 
from further consideration on the 
floor.

The only way to break a filibuster 
is to invoke cloture, which requires 
the support of three-fifths of the 
senators (or a minimum of 60 votes). 
For this reason, cloture can be 
difficult to invoke and almost always 
requires some bipartisan support.

Cloture does not, however, stop 
debate immediately, it only insures 
that debate cannot continue 
indefinitely. The cloture rule permits 
a maximum of 30 additional hours 
for considering the bill, during which 
each Senator may speak for one hour. 
The time consumed by roll call votes 
and quorum calls is deducted from 
the 30 hour total. As a result, each 
Senator does not have an opportunity 
to speak for full hour, although he 
or she is guaranteed at least ten 
minutes of debate.

A note of thanks
Dear AFD,
Thank you for your contribution in 

support o f  the City o f  Detroit’s 
Angels’ Night Campaign. Our goal 
was to work with Detroit’s residents 
and community groups to make our 
city safe. Your contribution and 
support to this effort was 
encouraging to all who live, work 
and play in this great city. Without 
the participation o f  our business 
leaders, the recruitment and patrol 
effort would present us with even 
greater challenges. Your 
participation was inspiring. We 
deeply appreciate the contribution 
made by Associated Food Dealers of 
Michigan. On behalf o f the citizens 
o f Detroit, thank you for your 
continued support o f this important 
effort to keep Detroit safe.

Sincerely,
Dennis W. Archer, Mayor

Rutabagas and baked 
Alaska are among foods 

poised for trendiness
The rutabaga, which tastes a bit 

like a potato and cooks a bit like 
squash, “is on the verge of being 
discovered,” says Gale Gand, who 
with her husband is owner/chef of 
Brasserie T, Northfield, IL. Baked 
Alaska may be making a comeback 
as a rich retro dessert, Ms. Gand 
says. Both dishes seem exotic but 
really echo some o f diner’s favorite 
foods: potatoes, cake and ice cream.

-  W all S treet Journal

M artin, continued from page 1
“His management experience will 

ensure stability during this transition. 
I’m extremely confident in his 
leadership abilities to continue 
moving the department forward.”

The Governor noted that under 
Martin’s leadership at the Lottery 
Commission, lottery revenues 
increased from $510 million in 1994 
to $616 million in 1998. During that 
time, the Michigan Lottery was noted 
nationally for its efficiency, and in 
1997 was named the top performing 
lottery in the country.

AFD is sorry to see Bill Martin 
leave. He was wonderful to work 
with, always keeping retailers in 
mind when making decisions," says 
AFD President Joe Sarafa. “We 
wish him much success and look 
forward to working with the new 
commissioner, when he or she is 
appointed,” Sarafa added. Martin 
was a state representative from 1986 
to 1995, having served as assistant 
minority floor leader and as chairman 
of the House Committee on 
Insurance. He is a graduate of 
Western Michigan University and 
resides in Battle Creek.

REGISTER TAPE ADVERTISING
T h e  B e s t  K e p t  S e c r e t

How would you like to get a Captive Audience to read 
your advertisement and reach local prospective customers 
who can respond to your ad immediately?

With Quick Response Coupons You'll
Save • 10% OFF • Save • 10% OFF  •

Build
Traffic

Save • 10% OFF • Save • 10% OFF • Save

Save • 10% OFF • Save • 10% OFF • Save

Boost
Sales

Save • 10* OFF • Saw • 10* O fF  • Save

Savt • 10* OFF* Save - 10* OFF* Save

Reach
Coupon
Users

Save • 10* COT • Save • 1 0*  OFF • Save

W here can you find a m ore receptive and captive audience than the 
local superm arket? N inety percent o f shoppers use coupons and your 
o ffer is placed in the hand  o f  every  shopper at the checko u t standMARKEIAMTAGE
Its E x c l u s i v e ,  But N o t  E x p e n s iv e

2 3 9 9 9  W. 10 M ile  Rd.* S u ite  2 0 2  • S o u th f ie ld ,  M I 4 8 0 3 4  
Member AFD 

F o r M a rk e t A v a ila b il ity  o r  F ree  R e g is te r  T ape  Q u a lif ic a tio n s
Call:248-351-4296 • Fax: 248-351-9948
i $50.00 OFF

The Purchase of your first Ad
| Expires: 3 /31 ,
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February 1, to  February 27, 1999.

The Livin' Large Second Chance Sweepstakes gives Daily 3 •& Daily 4 players 
throughout the state opportunities to use their non-winning M id-Day  

and Evening tickets to win exc itin g  cash prizes.

MORE CUSTOMERS!
MORE COMMISSIONS!

INCREASED DAILY3  AND D AILY4 GAME SALES!
Talk to your M ichigan Lottery Sales Representative today to get all the Livin' Large details.

Compulsive Gambling Can Be Treoled. If You Or Someone You Know Has A Gambling Problem, Coll Hie Toll Free Michigan Problem Gombling Hotline At 1-800-270-7117 
Daily 3 Odds. Straight 1 In 1,000, 3-Way Box. 1 In 3 3 3 ,6-Way Box: 1 In 167. Daily 4 Odds: Straight: 1 In 10,000; 4-Way Box 1 In 2,500, 6-Way Box. 1 In 1,666, 12 Way Box. 1 In 833; 24-Way Box: 1 In 416.
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Retailer Profile

What a difference a year can make!
Mug & Jug opens second location

T he bro thers appreciate  the help 
they get from  their sister Ann 
(W asan) and H a ith am 's  w ife Ann 
(Inaam ). T hey bo th  w ork two 
days a w eek at the new location. 
T im e has becom e a m ore precious 
com m odity  in the past year. The 
bro thers each w ere accustom ed to 
a 35-40 hour w ork week. T heir 
hours have increased since they 
opened in Farm ington Hills. A 
typical w eek includes 55 to 60 
hours o f  work. “ H opefully it 
w on’t be for long, “ says Ronnie. 
E igh ty hour w eeks are not our 
sty le ,” he continues. "W ork  is 
a lw ays there. W e help each other 
in o rder to m ake m ore tim e for 
fam ily .” His brothers agree. 
T ogether they have eight children. 
T heir goal is to spend m ore time 
with them . H aitham  m anages the 
Farm ington Hills store and W asim  
m anages the M ug & Jug in 
Berkley. Ronnie d iv ides his time 
betw een both places. Each brother 
is trained to do the o th e rs’ jo b  and 
they share responsib ilities No one 
specializes in ju s t one area.

E xcept w hen it com es to golf. 
Ronnie is the go lfer in the family. 
H aitham  jokes that he has no time 
to go lf -  he will work m ore so 
Ronnie can g o lf m ore. "After all," 
says H aitham  in jes t, ’’it would be 
a conflict o f  interest!"

R onnie loves to  g o lf but he also 
enjoys the vo lun teer w ork he does 
for A FD  He has put these two 
loves together and will chair the 
upcom ing 1999 A FD  G olf Outing. 
He says it will be hard to top last 
y ear’s event. “ I ju s t hope I can 
keep up the good work that has 
been carried on by the past 
chairm en. Each year has been 
better than the last. W e are 
looking for a lot o f  help and 
hoping for good participation from 
retailers.” C urrently secretary o f 
the A FD  Board, Ronnie says his

S e t  Mug &. Jug, page 27

by Ginny Bennett
Just over a year .ago life was 

m uch sim pler for the Jam il family. 
T hey ow ned M ug & Jug, a well 
know n Berkley establishm ent.
N ow the fam ily ow ns a second 
M ug & Jug in Farm ington Hills on 
12 M ile Road betw een M iddlebelt 
and O rchard Lake. T his past year 
was a busy one for H aitham ,
W asim  (W es), and Ronnie Jam il.

T he brothers have m ade a big 
com m itm ent in the new  store.
F irst o f all the renovation was very 
extensive; and it was very tim e 
consum ing, too. T hey com pletely 
gutted the space, a total o f  4,400 
square feet, right dow n to the 
studs. T he store rem ained open 
during the renovation except for 
two weeks when the new floor was 
poured and the ceram ic tile was 
laid. But the end result is striking 
from  the floor up. Brand new 
refrigerated cases line the walls 
holding the frozen food, beer and 
other beverages. S tainless-steel 
w ire shelv ing gives a clean, open 
appearance. A custom -m ade wood 
hum idor and w ood and glass 
display cabinets add an elegant 
touch to the outstanding cigar, 
w ine and liquor selection.

T he clean, w hite interior walls 
are topped o ff by an open 
structured forest green ceiling. 
E ventually the walls will be 
adorned by m urals but for now the 
new, clean look is refreshing.

Still to com e is a take-out 
beverage center which will feature 
slurpees, frozen cokes and a 
cappuccino station. A lso, like the 
Berkley location. Mug & Jug will 
soon have pizza to go.

Presently, the bank o f ovens are 
installed and the stain less steel 
kitchen is ready for use. However 
the store is stym ied by 
em ploym ent problem s. Right now 
they are in need o f  a  deli 
departm ent m anager to run the 
pizza take-out operations. Ronnie 
Jam il speculates that part o f the

(l to r) Ann, Wes, Haitham and Ronnie Jamil

difficulty  in finding em ployees is caused by the com petitive  w ages at 
fast food restaurants. M ore is dem anded from  em ployees w hen the 
ow ner is on the prem ises. At M ug & Jug an ow ner is alw ays present, 
w hich the brothers insist is essential to good custom er relations. The 
Jam ils have good, loyal em ployees in Berkley and they are confident that 
they will soon find help in Farm ington Hills.

Know ing what item s to stock and w hat will sell in the Farm ington 
H ills location is an ongoing consideration . B efore the holidays, big 
baskets lined the shelves. T hey w ere all d ifferent prices depending on 
the beverage featured in the basket. A big seller in Berkley, Ronnie was 
taking a wait and see attitude with the baskets. It was a little  too early in 
the season to m easure their success. Products run the gam ut ju s t as 
custom ers do. Jam il tries to stock som ething to appeal to everyone. 
G etting the right mix is essential. “O ur biggest com petition ,” says 
Ronnie, “ is from  the w arehouse or c lub concept stores. It used to be the 
case that eight out o f ten beer kegs purchased w ould also include the sale 
o f  plastic products, like glasses, napkins and plates; m ix and pop; ice and 
snack foods like chips and dips. Now, it appears, the reverse is true, only 
two out o f  10 beer kegs sold add these item s.’
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Over 180 exhibitors will be M ARK ING  D O W N  THEIR PRICES for two full days, 
on essential items that you carry in your stores.

NEW  PRODUCTS and services will be introduced. Be the first to know what's 
new  in the industry, and get marketing and merchandising tips from the experts.

How are you planning to compete in the new millennium?
Learn about new PROFIT CENTER ideas for your store.

T u e s . ,  A p r i l  2 7 ,  1 9 9 9  

W e d . ,  A p r i l  2 8 ,  1 9 9 9

Booth  space is still available.
Please call Danielle  with any questions: (248) 557-9600
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Continued from  page 21
Each year a number of Michigan 

Lottery prizes go unclaimed. If your 
store has sold a top winning ticket 
that has yet to be claimed by its 
rightful owner, remind your 
customers to check their old tickets. 
All unclaimed prizes revert to the 
state School Aid Fund after one year 
from the draw date has passed. If  you 
or your customers have questions 
about any o f these unclaimed prizes, 
please call the Public Relations Office 
at (517) 373-1237.

The following is a list of current 
unclaimed Lottery top prizes:

Unclaimed Lottery Top Prizes
March 3, 1998 
Cash 5 
$100,000
Alpha Supermarket 
Highland Park 
4-9-12-23-32

March 6, 1998 
The Big Game 
$150,000
Finesse Food Store 
Warren
2-34-37-41-42 16

September 11, 1998 
The Big Game 
$150,000 
Bazzy’s Mobil 
Livonia
21-31-34-35-43 4

September 29, 1998 
The Big Game 
$150,000 
Carters #9 
Houghton Lake 
1-8-18-27-38 24

77 % of traceable foodborne 
illnesses are the result of 
improper food handling!

Pathway
to  Food Safety

Introducing A F D s  NEW and INNOVATIVE approach to food safety training.
Major benefits include:

•While in training your employees 
never leave the store 

•All training is conducted in 6 blocks 
of 15 minutes each

This program will:
•Train hourly employees on the basic 

steps to food safety 
•Introduce your managers to the 

seven HACCP principles

The kit includes:
7 Video Presentations • Management Training Manual 

Handouts and Quizzes • Program Certificates 
Consumer Handouts • Store Posters 

Food Safety Materials

Implement a full food safety program with complete training materials for only$249 plus tax, shipping and handling

y e s * Send m e___ employee
training program kits

c la s s if ie d :
MAYFAIR MKT. FOR SALE— Detroit location. 
Grand River at W. Chicago. 10.000 sq. ft. 
Supermarket, SDM, Lottery, WIC. Building 
optional. Serious, qualified inquiries only. Call 
Pete or Paul George at (313) 933-6151. 
FIXTURES FOR SALE— Birmingham Store 
Remodeling. 24 ft. meat case. 24 ft. deli case. 24 
ft. produce case, 14-door walk-in cooler, 8 ft. 
dairy case. 12-ft. open ‘prepared food’ case. 
(248) 644-4641. Ask for John.
FOR SALE—Liquor Store w/Lottery. Beer & 
Wine. 2400 sq. ft. Completely renovated 3 years 
ago. New Equipment. South of Schoolcraft, 
of Southfield Road. $249,000+ inventory. Very 
motivated seller. Call Re/Max Exec. Prop. Brian 
Yaldoo at (248) 806-9100 (Pager).
NEWBURGH R D . STORE FOR SALE— 
Liquor, Lotto. Deli. Business for sale. Lease only, 
3550 sq. ft. building. Terms negotiable. Call BBA 
Associates at (313) 389-3700.
FOR SA LE: ECORSE SUPERMARKET—
SDD. SDM and Lotto. 9650 sq. ft. Great location, 
great visibility. Business, Building & Land. Terms 
negotiable Call BBA Assoc, at (313) 389-3700. 
BUSINESS OPPORTUNITY—Specialty gourmet 
market/delicatessan w/ bakery and catering 
business, SDM, prime location, outdoor dining 
area. Multiple coolers, freezers, ovens, stove and 
cooking equipment. Antique counters. Coca-Cola 
& Nesbitt's ccolers, more, valued at $25,000+ 
Building valued at $130,000 plus. Must seel 
$350,000. Call Tobye Wietzke.CENTURY 21 Up 
North. (616) 582-6554.
FOR SALE BY OWNER—  Country Party Store 
Beer, Wine. Liquor. Lotto & Movies. 20 minutes 
south of Lansing. $11,000+ avg./week. Lotto 
sales Growing business—$325,000/land & 
business. Call Doug at (517) 694-4558 after 2 
p.m. SERIOUS INQUIRIES ONLY!
DETROIT STORE FOR SALE—
SDD. SDM. Lottery. 3,000 sq ft.. $20,000 
average weekly sales. Asking $400,000 for 
business/$175,000 for building. Terms negotiable. 
Ask for Steve at (313) 896-8030.
PARTY SHOPPE—Beer & wine, grocery, lotto, 
frozen Coke, money orders, fax Store sales 
$10.000/week. Lottery sales $3.800/week. 
Business $160,000 w/ $80,000 down 
$1.425/month lease Call (248) 545 3500 
DELI EQUIPMENT—8 ft Master Bilt deli display 
case, like new—$2100. 5 ft. stainless steel table 
on wheels w/drawer & shelf—$225 2-door reach- 
in cooler—$150. 10-inch Univex slicer—$275. 
Hobart 30-lb capacity scale—$175 Call (248) 
652-2239 or (248) 545-3500.
FOR SALE—Transformer 750KVA. 26-door 
frozen cooler, almost new w/compressor. Call 
Kenny at Xtra Foods. (248) 824-1144. 
WATERFORD PARTY STORE-Beer wine, 
lotto & more. Great location near lakes All new 
equipment. Turnkey operation. 1976 sq. ft Asking 
$179,000 + inventory. Business only Call Re/Max 
Exec. Properties. Brian Yaldoo (248) 737-6800 
MARKET DELI FOR SALE—3.300 sq ft. Am  
Arbor, central University of Michigan campus 
location, student clientele. Owner is retinng All 
newly remodeled including new equipment Call 
(734)741-8303. ask for Bill 
FOR SALE— 2 each, walk-in coolers. 8' x 10’— 
$1500 8' x 14 —$2500. Bernie's Country Store 
(517) 592-8221.557-9600 
LIQUOR STORE & PHARMACY w/ LOTTERY 
FOR SALE—5.000 sg ft. Between Chalmers & 
Conners. Ask tor Mike at (313) 331-0777 
SDD LICENSE FOR SALE—Commerce 
Township Can Madison National Bank al (248) 
548-2900. ext. 2244
SDD LICENSE FOR SALE—City of AMen Park
Call MaAson Natl Bank—(248) 548-2900. X 2244 
RESTAURANT & BAKERY—Low investment/ 
Great income Established restauranttaakery with
modern equipment, supplies and 40 seats 
Howell/Bnghton area. Loyal customer base and 
great location Ideal for expansion such as to* 
service restaurant, fast tood or party store 
$95,000 Cal (313) 961-3131.
FOR SALE—Four (4) door, reach-m cooler— 
$500 Cal Sam Sheena at (248) 288-4774 
ESTABLISHED PARTY STORE—Port Huron, 
Ml Highly populated, high traffic area SOO. SOM 
and Lotto Owner retiring CaN (810) 965 5702, 
leave message.
PARTY STORE—40 x 60 Beer wine Localed
on mam street New roof, newer heat and A/C 
12-door walk-m coder Great potential Business 
$7500/wk . tottery $4500/wk Asking $65,000 tor 
busmess $90,000 tor building Call Earl at (313) 
864 4078
EMPLOYERS WANTED—Reach canadates tor
any job opening with an employment ad m the 
Employment Guide Newspaper Michigan s 
Largest Employment Weekly Call Brian 
Greenlee at (800) 752-8926
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Mug & Jug
continued from page 24

favorite AFD  charity 
work is the turkey drive.

The brothers all 
support the volunteer 
ethic that their parents 
passed on to them . All 
together they are a 
family o f  eight children. 
They are active in 
church and business 
organizations. Ronnie is 
very active with the 
AFD. His brothers and 
he all agree that it is 
really tim e well spent.
"If you aren 't a m em ber, 
you 're  m issing out." 
they say. "AFD m akes a 
difference in the issues 
that affect our daily 
lives.'' They appreciate 
the hard benefits like 
better rates for insurance 
and help with 
w orkm an’s com p. Even 
more im portant are the 
soft benefits that AFD 
lobbies for in Lansing.

According to Ronnie, 
six or seven hours a 
month are all it takes to

really  m ake a difference  at A FD . “W e 
have 27 board m em bers so  if  each o f  them  
m akes a com m itm ent o f  a few  hours a 
m onth, w orking together w ith the A FD  
staff, w e can really  accom plish  a lo t.” 

R onnie, H aitham  and W es can look to 
their ow n accom plishm ent to  see w hat a 
d ifference hard w ork  and dedication  can 
m ake. T he new  M ug & Jug stands 
proudly  as testim ony to w hat can be 
accom plished in ju s t one busy year.

Ronnie Jam il selects a cigar fro m  the extensive 
choices a t M ug & Jug.

Attention SDD & SDM Retailers 
Don’t Lose Your Liquor License 

Because ...

- an employee sells to a minor
• an employee sells to an intoxicated person
- an employee does not check identification

Training your employees is the best protection! The Associated Food Dealers of 
Michigan is hosting two TIPS training seminars, which will teach you how to sell 
alcohol for off-premise consumption -  within the law. Upon completion of a short test 
you will be TIPS Certified.

The benefits of becoming TIPS certified are numerous. The Liquor Control 
Commission looks favorably upon stores with TIPS trained personnel. Trained 
employees can reduce or limit your liability. And you can reduce your liquor liability 
insurance premiums if at least 75% of your staff is certified.

The two and half hour training seminar is taught by a certified instructor and includes 
an audio visual presentation, a question and answer session and take home 
material. Here are the details:

W ednesday, February 24, 1999 at 9:00 a.m. 
or

Wednesday, February 24, 1999 at 1:00 p.m.

AFD Offices 
18470 W est Ten Mile Rd.

Southfield, Ml

Members: $25 per person 
Non-Members: $50 per person 

Seating is limited

To register or if you have questions please call (248) 557-9600

You won't find better service or 
more competitive pricing for

your insert advertising.

Anywhere.

STEPHEN’S

INC.

Electronic Design, Imaging & Printing
17630 E a s t Ten M ile Road • E a s tp o in te , M ich igan 4 8 021

Phone (8 10) 7 7 7 - 6 8 2 3  • Fax 7 7 7 - 1 4 3 4

WE'RE HERE 
TO SERVE 

• Full Service Printing
• Full Service Design Team

• Insert Advertising a Specialty
• State-of-the-Art Electronic 
Desktop Publishing System

The Stephen's Nu-Ad Printing Family offers 
World-Class Printing at a Down To Earth Price.
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AFD on the Scene

Shots from the 
1998 AFD Turkey Drive

Thanks to Turkey Drive Sponsors, Volunteers and Turkey Donors more 
than 1600 families had reason to be thankful in 1998

Paul N utt 
Tim M yer 

♦
Tom ‘Davis &  Sons Dairy 

Rick Davis 
Dave Orlando 

♦
Spartan Stores 

K aren M cTaggert 
♦

Value Center Market 
Terry Farida

Special  Thanks to:
Interstate Brands Corporation 

Wonder Bread/Hostess
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Thanks to all our turkey donors
Superland Market 
Taylor Freezer
The Abbey - Wine and Liquor Shoppe
The Greeson Company
The Kroger Company
Town & County Liquor Party Shoppe
Treasure Island
University Food & Drugs, Inc.
University Foods
Value Wholesale
Vary Fine Foods
W ally’s Amoco Service
William Kleekamp
Wyoming and Six Food Market

Crystal Lake Family Food 
Dairy Fresh Foods 
Danny Hammama 
Dr. Lee Hoffman. PC 
Economy Wholesale 
Fairway Foods, Inc.
Food Basket
Four Brothers & Sister, Inc./David’s 
Party Station
Gadaleto & Ramsby Associates 
Golden Valley Dairy 
Golden Valley Food Center 
Hartfield Enterprises, Inc.
Hayes Market 
Hiram Walker 
Hollywood Supermarkets 
Home Pride Food Center, Inc.
House of Prime 
Hyde Park Market 
In "N’ Oui-Livemois 
Independence One 
In-N-Out # 1 1 
In-N-Out #12 
J & J Foodcenters 
Jay Mansour 
La Preferida 
Lafayette Park Market 
Lazy B Honey Ranch 
Linwood Egg 
M & K Market 
M & K Party Store 
Majcstic Market 
Mayfair Food Market, Inc.
McVee's Restaurant 
Metro Food Center 
Metro Media Associates 
Michigan National Bank 
Midwest Wholesale Foods. Inc.
Mr. J’s Liquor & Pizza Shop 
Mr. J 's Pizza & Subs Party Store 
New Super Fair Foods 
Nikhlas Distributors 
Oakland Liquor Parry Shoppe 
Oakndge Supermarkets 
Orchard Food Center 
Pacific Drugs 
Pack'em Enterprises. Inc.

8 Mile Foodland 
AAA Liquor 
AirTouch Cellular 
A1 Chittaro
American Midwest Distributors
Anheuser-Busch
Awrey Bakeries
Banner Super Market
Bayshore Market
Bellanca. Beattie and Delisle
Best Buy Food Center
Bill’s Party Store
Bonanza Wine Shop, Inc.
Canadian Consulate
Chaldean Federation
Cloverleaf
Coca-Cola
Cold Spot Party Store 
Cole's Market 
Concord/Wrigley Drugs 
Cracker Barrel, Inc.
Cronin’s Party Store 
CrossMark

Page Tel, Inc.
Palace Party Shoppe 
Parkway Foods
Patrick Gregory/Follmer, Rudzewicz
People’s Food Market 1
Perry’s Deli
Piquette Market
Plum Hollow Market
Quick Com er Party Store
Mug & Jug Liquor Store
Ryan Food Center
Save-A-Lot Food Stores
Saveway Supermarket
Savon Foods (Seven Mile)

Savon Foods Super Store
Save-A-Lot
Scrubs
Security Express Money Orders 
Sharp’s Party Store 
Sherwood Foods 
Smoker’s Cigarette King 
Southfield Center Party Store 
Southfield Funeral Home 
Spartan Stores, Inc.
Specialway - Pontiac 
Stephen’s Nu-Ad 
Stroh’s Ice Cream 
Suburban Liquor Shoppe

Fresh ideas in health care 
 ̂ for AFD members A

w:hen yon visit a salad bar, 
you make your own choices. 

You b u ild  y o u r sa lad  w ith  
ingredients to suit your taste 
and nutritional needs.
When it comes to health care 
coverage and the Blues, just as 
at a salad bar, you can make 
your ow n choices too...if you 
belong to AFD. You can choose 
from  M anaged T rad itional,

Blue Preferred PPO, and Blue 
Care Network HMO. Each has 
advantages that m ight better 
su it you at different stages in 
your life.
You can also select from side 
dishes like prescription drugs, 
dental and vision coverage — 
all from the leading provider of 
health care benefits in Michigan.

For you. For life.

No other health care company 
has a larger network or better 
selection of doctors and hospitals.
With AFD-endorsed Blue cov­
erage, you get the best coverage 
available at the best possible 
price and value. Contact AID'S 
health  ca re /sa lad  bar expert 
Judy M ansur and let her "toss" 
around a few ideas for you. Her 
number 3  f-800-66-66-AFD.
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AFD on the Scene

T f e  1998 A  J©  Charitable A ctivities Co-Chairman (Paul Marks, The greeson Company and 9{ict(_ T(izy, Value 
Save fo o d  Center sincerely thank{ the Turkey 'Drive Committee and volunteers fo r  their time, support and  

pledges: a<you r efforts helped to fe e d  more than 1600families over ‘Thanksgiving. ” ‘Marl^Xarmo, p a s t A J D  
chairman and founder o f  the Turkey ‘Drive, pledges to feed  2000 families in the y e a r  2000.
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Turkey Drive Committee
Sam Dallo, In N Out Food Store #11 
Gary Davis, Tom Davis & Sons Dairy 
Harley Davis, AFD
Sabah Hermiz, Detroit Edison Company
Rocky Husaynu, Professional Insurance Planners
Ronnie Jamil,Mug & Jug
Mark Karmo, Falcon
Eddie Kassab, Food Basket Supermarket
John Loussia, Value Wholesale
Jacob Mansour, Chaldean Federation
Alaa Naimi, Thrifty Scot Supermarket
Ron Paradoski,Stroh’s Ice Cream
Eddie Rayes, AFD
Cal Stein, Crossmark
Bill Viviano, House of Prime
Brian Yaldoo, Wood ward Long Lake Shell
Chris Zebari, Pepsi-Cola
Ed Zeer, Security Express
Tom Zeer

Volunteers
Donya Fields, AAA Michigan
Karin Dee, AirTouch Cellular
Martha Jacokes, AirTouch Cellular
Monica Deuby, Independence One
Jalal Farida, Metro Supermarket
Cindy Jensen, MNB
Lauren Costello, MNB
Nicole Naimi
Jena Naimi
Alise Marks
Max Wegenberg
Justin Wegenberg
Maisoon Tato
Eddie Zeer, Jr.
Joey Zeer



T\irkey recipients say thanks
Dear AFD,
I would like to take this 

ipportunity to extend my heartfelt 
lankfulness to the officers, directors, 
lembers and staff of the Associated 
ood Dealers of Michigan for the 
onation of turkeys during the 1998 
urkey Drive.

Because of your support, turkeys 
yere distributed throughout my 

district and were gratefully received, 
n addition to numerous low-income 
eniors and constituents, the 
ollowing programs located in my 

district received turkeys and bread to 
>e used during their holiday 
"estivities: Mt. Zion Family Services 
Tenter, Sophie Wright Settlements, 
:ranklin Wright Settlements Brewer 
Community Center, McCauley 
Commons, Bethel Church East, Inner 
"ity Sub Center, A ARP, Young 
ommunity Center, Belle Isle Senior 
enter, Belle Maison Apartments, 

\dult Well-Being, St. Rose Senior 
enter, Neighborhood Club, Calvary 

Senior Center, and St. Johns Bon 
>ecours Senior Community Center.
^s you can imagine, the need is 
:learly demonstrated. However, 
nany of my constituents, primarily 
seniors, are beneficiaries of the 
AFD’s ongoing efforts to support our 
community.

Again, thank you very much for 
allowing me to participate in this 
annual community effort. I wish all 
he officers, directors, members and 
itaff continued success. I appreciated 
he opportunity to work with you in 

these regards and welcome the 
opportunity to do so again. If I can 
ever be of service to you, please do 
not hesitate to contact me.

Sincerely, Joseph F. Young, Jr. 
State Senator

The Wolverine Human Services 
and the needy that we serve give 
thanks and blessings to you all for the 
consistent food distribution that the 
Associated Food Dealers display each 
year to assure that needy and poor 
families will have a joyous meal for 
the holiday. We are truly thankful 
and wish upon you a holy and joyous 
blessing to the Associated Food 
Dealers and its staff.

Sincerely, Charles Dukes, 
Community Liaison, 

Wolverine Human Services

I was dreaming about turkeys...but 
it was really more like a nightmare.
As chairperson for providing 
Thanksgiving baskets for eighty 
needy families at Oakland Family 
Services, the turkeys were proving to 
be my biggest challenge. And then 
we received your wonderful gift! As 
I put each turkey in the basket 1 said a 
“thank you, thank you” for your 
generous donation. And there are

fifty-two families in the area who 
join us. Again many thanks.

Gratefully, H elen Holmes, 
Chairman, Thanksgiving Baskets

We here at the Church of the 
Resurrection, Ecorse would like to 
thank you for the turkeys.

Because of you and your company 
we were able to brighten ten needy 
families Thanksgiving Dinner, and 
show them somebody cares. Again 
thanks and may you be blessed.

Sincerely Yours, Church o f  the 
Resurrection Ecorse

On behalf of our parents and staff 
we would like to extend to you and 
your organization our sincere and 
heartfelt thanks for providing turkeys 
for our needy parents. You made 
many families happy on Thanksgiving 
Day. Because of your generosity and 
compassion those families were able 
to enjoy the holiday.

May God bless and your 
organization and may the Spirit of the 
Season remain with you throughout 
the coming year.
Sincerely, Charlotte R. Fair, Principal
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AFD on the Scene

More shots from the 
1998 AFD Annual Turkey Drive
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Dear AFD:
Thank you very much for your gift of food which you donated to COTS as 

your Thanksgiving Project.
Your caring is helping us to feed over 300 homeless individuals. Know that 

they are grateful for all the “Friends of COTS” who give them a chance at life.
Gratefully,

Cheryl Johnson, Executive D irector 
Coalition on Temporary Shelter

Dear AFD:
The Pine Grove Missionary Baptist Church wishes to thank you for your 

generous donation of turkeys and bread to our congregation. We thank you for 
sharing with us.

Our prayer is that God will forever bless your effort.
Sincerely yours,

Pine Grove Baptist Church 
Rev. Lessley Beard Jr., Pastor

Dear AFD:
I am writing to say thank you to the Associated Food Dealers of Michigan 

for providing the LaSallette Conference of the Society of St. Vincent dePaul, in 
Berkley, with 52 turkeys, bread and corn this past Thanksgiving.

By the generosity of your members, the holiday, for some, was that much 
brighter.

Very truly yours,
John E. Clement, President 

Society o f  St. Vincent dePaul



AFD Worker’s Comp
Low rate program  is tailored to the retail food industry

Continued from  page 1

Insurance Fund. It is anticipated 
that the rem aining m em bers o f the 
AFD Fund will be entitled to total 
dividends o f betw een $1.6 m illion 
and $1.8 million.

Thus, the new endeavor will 
begin with a core base o f membe'rs 
who have dem onstrated , over the 
years, their attention to, and the 
rewards of, participating in a fund 
which is tailored to their needs. 
'The policies w hich will be 

offered are very com petitively 
priced and are geared for our 
ndustry,” says Joe Sarafa, AFD 

president.
‘Initially, AFD and its 

subsidiaries, together with the 
Meadowbrook Insurance G roup 
and Star Insurance C om pany, will 
concentrate its m arketing plan on 
existing m em bers of, not only the 
W orkers’ C om pensation Fund, but 
also existing m em bers o f AFD; 
but, attracting new m em bers to 
AFD with our W orkers' 
Compensation Program  is also a 
goal," Sarafa added.

“The approach o f m aking 
insurance coverages available

through one source, will m ake 
doing business easier for AFD  
m em bers,” said Kenn R. A llen. 
P resident, M eadow brook 
Insurance A gencies, D irector 
N ational Sales. The W o rk ers’ 
C om pensation  jo in s endorsed 
L iquor L iability  and health care 
program s. T he goal u ltim ately is 
to fold in property and casualty 
insurance, as well as life and 
disab ility  insurance po licies into 
the AFD  Service Group.

T hese products and services are 
available through your 
independent insurance agent, as 
well as the M eadow brook 
Insurance Group. For further 
inform ation, feel free to contact, or 
have your agent contact Judy or 
Dan at AFD*’, 1-800-66-66-A FD .
T o contact the M eadow brook 
Insurance G roup, call Kenn R. 
A llen or C athy M arkato&at 1-800- 
482-2726.

“T his endeavor will usher the 
AFD  into the 21st century and 
m ake m em bership in A FD  a 
priority for all individuals and 
businesses in M ich igan’s Food 
Industry,” concluded Sarafa.

M elody Farm s 
continued from  page 6
more flavors: Hockey Puck Fudge 
Attack and Triple Double Dunk 
Sundae

Peppermint Stick ice cream was 
released in time for Christmas. The 
red peppermint candy in a mint 
flavored ice cream is a traditional 
winter favorite. Melody Farms 
finally put its famous egg nog on 
Michigan store shelves. It is available 
in both regular, full flavored in quart 
containers and low fat in half-gallon 
plastic bottles.

Melody Farms Special Limited 
Edition ice creams really are limited

editions, with the number of half­
gallons limited by the printing o f the 
cartons. When the cartons are gone, 
so is the ice cream on the shelves. 
Melody Farms estimates that the 
Special Limited Edition flavors are 
offered for about three months and are 
continuously rotated with new 
editions.

“We often get calls from 
consumers complaining that they 
cannot get a Special Limited Edition 
flavor,” says Steve George, vice 
president, product development. 
Melody Farms. “We don't try to run 
out on purpose, but the close-out of 
one flavor and introduction of new 
flavors does maintain interest.”

Our Retail Food and Beverage 

Industry Specialists will help improve

the way you do business.

Like Cindy Jensen and George Caracostas 
who each have more than 20 years 
experience helping businesses like yours get 
the job done. So whether it's financing the 
purchase of a new store, commercial real 
estate or equipment, making leasehold 
improvements or investing— we have your 
business solutions. After all, couldn't your 
business use a little more business?

For information call:
Cindy Jensen af f-248-615-5863 or 
George Caracostas af 1-248-473-2785

The Food Marketing Institute is pleased to extend 
^  The FMI a <vO r © m p  A d r r a i i t a t e

to members of the Associated Food Dealers of Michigan to attend:

The 1999 Supermarket Industry Convention and 
Educational Exposition

M u /  2 - 4  M c C o r m i c k  P l a c e  C h i c a g o ,  ' I l l i no i s  
There are so many benefits to the State Association Program . These are just a few:

*38%  Discount- Save $125 per participant on the eosl of 
registration.

*Hotel Accommodations- get guaranteed hotel room blocks at the 
Chicago Hilton & Towers.

*Bonus Coupons- take advantage o f  the latest industry
publications and support materials with $90 worlh of 
coupons redeemable at the Inside Edge store.

♦Orientation & Tours- A complimentary service 
conducted by an FMI staff member.

♦Coverage- With more that 1,300 exibitors, 50 
seminars, networking breakfasts, idea 
exchanges and other events packed into 3 days, 
bringing a group ensures that all important 
events are covered.

Fax Back Enrollment
(Please com plete the follow ing & fax it back to AFD @ (248) 557-9610

_Yes, I want to participate in the FM I Group Advantage Program .
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SUPPORT THESE AFD SUPPLIER MEMBERS
AUTHORIZED LIQUOR AGENTS:
G eneral W ine & L iq u o r........... (248) 852-3918
N ational W ine &  S p ir i ts ......... (888) 697-6424
.................................................... (888) 642-4697

Encore Group/ Trans-Con, Co........... (888) 440-0200
BAKERIES:
Ackroyd's Scotch Bakery

& Sausage................................. (313) 532-1181
Archway C ookies......................... (616) 962-6205
Awrey Bakeries, Inc...................... (313) 522-1100
Dolly Madison B akery .................(517) 764-5516
Interstate Brands Corp.................. (313) 591-4132
JC's Distributing........................... (810) 776-7447
Koepplinger Bakeries, Inc............(248) 967-2020
Oven Fresh B akery.......................(313) 255-4437
S & M Biscuit D istributing.........(313) 893-4747
Taystee Bakeries...........................(248) 476-0201
BANKS:
The ATM Network...................... (888) 808-9ATM
The ATM Com pany.................... (352) 483-1259
Convenience Mortgage Corp.......(800) 474-3309
Cornelius System s........................(248) 545-5558
Madison National B ank...............(248) 548-2900
Michigan National B a n k ............  1-800-225-5662
North American Interstate.......... (248) 543-1666
BEVERAGES:
Absopure Water Co....................... 1-800-334-1064
Action Distributing...................... (810) 591-3232
Anheuser-Busch Co...................... (800) 414-2283
Arcadia Brewing Co......................(616) 963-9520
Arizona Beverages.......................(810) 777-0036
Bacardi Imports, Inc...................... (248) 489-1300
Bcllino Quality Beverages, Inc. .. (313) 946-6300
Brooks Beverage Mgt., Inc.......... (616) 393-5800
Brown-Forman Beverage Co.......(313) 453-3302
Central Distributors..................... (313) 946-6250
Coca-Cola Bottlers of MI
................................ Auburn Hills (248) 373-2653
..........................Madison Heights (248) 585-1248
.....................................VanBuren (734)397-2700
....................................Port Huron (810) 982-8501

Coffee E xpress.................................(734) 459-4900
E & J Gallo W inery......................... (248) 647-0010
Eastown Distributors....................... (313) 867-6900
Faygo Beverages, Inc........................(313) 925-1600
General Wine & Liquor Corp...... (313) 867-0521
Great Lakes Beverage..................... (313) 865-3900
Hiram Walker & Sons, Inc...............(248) 948-8913
Hubert Distributors, Inc................... (248) 858-2340
Intrastate Distributing......................(313) 892-3000
J. Lewis Cooper Co.......................... (313) 835-6400
L & L Wine W orld.......................... (248) 588-9200
Metro Beverage Inc.......................... (810) 268-3412
Miller Brewing Company............... (414) 259-9444
Mohawk Distilled Products........1-800-247-2982
Nestle Beverages..........................(248) 380-3640
NAYA, U S A ................................ (248) 788-3253
Oak Distributing Company........ (248) 674-3171
Pabst Brewing Co.........................1 -800-935-6533
Pepsi-Cola Bottling Group

-D e tro it ................................ 1-800-368-9945
-  H owell...............................  1-800-878-8239
-P o n tia c .................. ................ (248) 334-3512

Pelitpren. Inc.....................................(810) 468-1402
Powers. Disi......................................(248)682-2010
Red Hook Beverage Co............. (248) 366-0295
R M. Gilligan, Inc........... ................ (248) 553-9440
Royal Crown C ola.......................... (616) 392-2468
Seagram Americas.......................... (248) 553-9933
Seven-Up of D etroit.......................(313)937-3500
Stroh Brewery Company............... (313) 446-2000
Tri-County Beverage......................(248) 584-7100
UDV-North America......................(313) 345-5250
Viviano Wine Importers, Inc....... (313) 883-1600
Warner Vineyards........................(616) 657-3165
BROKERS/REPRESENTATIVES:
Bob Arnold & Associates.............. (248) 646-0578
The Grceson Company.................. (248) 305-6100
Hanson & Associates, Inc. ... (248) 354-5339
J.B. Novak & Associates — ...... (810) 752-6453
James K. Tamakian Company.... (248) 424-8500
Paul Inman Associates................... (248) 626-8300
PMI Einsenhart_______________(248) 737-7100
Sales M ark____ ________ ______(313)207-7900

Trepco................................................(248) 546-3661
"The Sell G rou p" ......................... (810) 574-1100
CANDY & TOBACCO:
A.C. Courville Inc............................(248) 863-3138
American Vending & Sales........... (248) 541-5090
Brown & Williamson Tobacco.... (248) 350-3391
JC's Distributing..............................(810) 776-7447
Philip Morris U SA.......................... (313) 591 -5500
R.J. Reynolds................................... (248) 475-5600
CATERING/HALLS:
Emerald Food Service....................(248) 546-2700
Karen's Kafe at North V alley ......(248) 855-8777
Nutrition Services........................... (517) 782-7244
Penna's of Sterling.......................... (810) 978-3880
Southfield Manor............................ (248) 352-9020
St. Mary's Cultural Center............. (313) 421-9220
Tina's Catering.................................(810) 949-2280
DAIRY PRODUCTS:
Dairy Fresh Foods, Inc.................... (313) 868-5511
Golden Valley D a iry .... .................(248) 399-3120
London's Farm D airy...................... (810) 984-5111
McDonald Dairy Co........................ (800) 572-5390
Melody Farms Dairy Company... (313) 525-4000
Pointe Dairy Services, Inc.............. (248) 589-7700
Stroh's Ice Cream............................ (313) 568-5106
Superior Dairy Inc........................... (248) 656-1523
Tom Davis & Sons D airy .............. (248) 399-6300
EGGS & POULTRY:
Linwood Egg Com pany..............(248) 524-9550
Montgomery E gg ..........................(517) 296-4411
FISH & SEAFOOD:
Seafood International/

Salasnek, Inc..............................(313) 368-2500
Tallman Fisheries........................... (906) 341-5887
Waterfront Seafood Company.... (616) 962-7622
FRESH PRODUCE:
Aunt Mid Produce Co..................(313) 843-0840
Sunnyside P roduce ......................(313) 259-8947
ICE PRODUCTS:
Union I c e ...................................... (313) 537-0600
INSECT CONTROL:
Rose Extermination (Bio-Serv) (248) 588-1005
INSURANCE:
Alphamerica Insurance Agency .. (810) 263-1158
Blue Cross/Blue S h ie ld ..............1-800-486-2365
Capital Insurance Group.............. (248) 354-6110
CoreSource / Presidium............... (810) 792-6355
Gadaleto, Ramsby & Assoc......... (517) 351-4900
Golden Dental............................... (810) 573-8118
Great Lakes Insurance Services... (248) 569-0505
IBF Insurance Group, Inc.............(248) 354-2277
Frank McBride Jr., Inc..................(810) 445-2300
Miko& Assoc................................(810)776-0851
North Pointe Insurance................ (248) 358-1171
Rocky Husaynu & Associates.... (248) 988-8888
Willis Corroon Corp. of M I.........(248) 641 -0900
MANUFACTURERS:
Anthony's Pizza.................... ....... (810) 731-7541
Ecco D'oro Food Corp..................(810) 772-0900
Eden Foods................................... (517) 456-7424
Fine Manufacturing..................... (248) 356-1663
Gerber Products Co...................... (810) 350-13 13
Home Style Foods. Inc ...............(313) 874-3250
Jaeggi Hillsdale Country Cheese...... (517) 368-5990
Kraft General Foods....................(313) 261-2800
Monitor (Big Chief) Sugar......... (517) 686-0161
Nabisco. Inc.................................. (248) 478-1350
Nestle Food Company.................(248) 380-3670
Red Pelican Food Products......... (313) 921-2500
Singer Extract Laboratory ......... (313) 345-5880
Strauss Brothers Co......................(313) 832-1600
MEAT PRODUCERS/PACKERS:
Alexander & Homung .. ............(313)921-8036
Bar S Foods................................. (248) 414-3857
Burdick Packing Co..................... (616) 962-5111
Country Preacher....... ............. (313) 963-2200
Hartig Meats .............. . .............. (313) 832-2080
Hy grade Food Products ......... .. (248) 355-1100
Kowalski Sausage Company......(313) 873-8200
Metro Packing ______________(313)894-1369

Nagel Meat Processing Co............(517) 568-5035
Pack "Em Enterprises................... (313) 931-7000
Pelkie Meat P rocessing................(906) 353-7479
Potok Packing Co...........................(313) 893-4228
Strauss Brothers Co........................(313) 832-1600
Swift-Eckrich................................. (313) 458-9530
Wolverine Packing Company...... (313) 568-1900
MEDIA:
The Beverage Journal................... 1-800-292-2896
Booth Newspapers........................ (616) 459-1567
C&G Publishing, Inc..................... (810) 756-8800
CBS-WYCD

Young Country R ad io ................(248) 799-0624
Daily T ribune................................ (248) 541-3000
Detroit Free P ress..........................(313) 222-6400
Detroit News.................................. (313) 222-2000
Detroit Newspaper A gency......... (313) 222-2325
Gannett National Newspapers.....(810) 680-9900
Macomb D aily............................... (810) 296-0800
Michigan Chronicle...................... (313) 963-5522
OK Communications, Inc.............. (301-657-9323
Outdoor Systems Advertising.....(313) 556-7147
WDIV-TV4 ................................... (313) 222-0643
WJBK-TV2 ................................... (810) 557-2000
W WJ-AM/WJOI-FM...................(313)222-2636
WWWW-AM/FM........................ (313) 259-4323
NON-FOOD DISTRIBUTORS:
Advanced Formula Products....... (313) 522-4488
Items Galore, Inc............................(810) 774-4800
Scott Pet..........................................(765) 569-4636
Toffler Marketing......................... (810) 263-9110
POTATO CHIPS/NUTS/SNACKS:
Better Made Potato Chips.............(313) 925-4774
Country Preacher...........................(313) 963-2200
Detroit Popcorn Company........... 1-800-642-2676
Frito-Lay, Inc..................................1-800-24FRITO
Germack Pistachio Co................... (313) 393-2000
Grandma Shearer's Potato Chips....... (313) 522-3580
Jay’s Fods....................................... (800) 752-5309
Kar Nut Products C om pany........ (248) 541-7870
Michigan Rainbow Corp...............(810)-365-5635
Nikhlas Distributors (Cabana)..... (313) 571-2447
Rocky Peanut................................. (313)871-5100
Variety Foods, Inc..........................(810) 268-4900
Vitner Snacks................................ (810) 365-5555
PRODUCE
Ciaram itaro Bros. Inc............ (313) 567-9065
PROMOTION/ADVERTISING:
Market Advantage....................... (248) 351-4296
PJM Graphics................................ (313) 535-6400
Promotions Unlimited 2000 .......  (248) 557-4713
Stanley's Advertising & Dist..........(313) 961 -7177
Stephen's Nu-Ad, Inc...................... (810) 777-6823
RESTAURANTS:
Copper Canyon Brewery............... (248) 223-1700
The Golden M ushroom ................. (248) 559-4230
Palace G ardens............................... (810) 743-6420
SERVICES:
AAA M ichigan............................... (313) 335-0536
AirPagc Prepay & Talk Cellular . (248) 547-7777
AirTouch Cellular........................... (313) 590-1200
American M ailers........................... (313) 842-4000
Ameritech Pay Phone Services... 1-800-441-1409
AMNEX Long Distance Service......... (248) 559-0445
AMT Telecom Group.....................(248) 862-2000
Automated Collection Systems ... (248) 354-5012
Bellanca, Beattie, DeLisle............. (313) 964-4200
Cellular One—Traverse C ity......... (616) 922-9400
Central Alarm Signal...................... (313) 864-8900
Check Alert......................................(616) 775-3473
Checkcare Systems.........................(313) 263-3556
CIGNA Financial Advisors........... (248) 827-4400
Community Conunercial

Realty Ltd.................................(248) 569-4240
Dean Witter Reynolds, Inc............. (248) 258-1750
Detroit Edison Company................ (313) 237-9225
Follmer. Rudzewicz

&  Co.. C P A ............................... (248) 355-1040
Garmo & Co.. C P A ........„ ..............(248) 737-9933
Goh's Inventory Service ................ (248) 353-5033
Great Lakes Data Systems.... ......(248) 356-4100
Jerome Urcheck. C P A __ _______(248) 619-0955

Karoub Associates...................... (517) 482-5000
Law Offices-Garmo & Garmo .... (248) 552-0500
Market P ro s ................................. (248) 349-6438
Merchant Card Services............ (517) 321-1649
Metro Media Associates............ (248) 625-0700
M oneyGram...................... (800) 642-8050. x6953
Nationwide Communications....(248) 208-3200
Nextel Communications............ (248) 213-3100
Paul Meyer Real E sta te ............. (248) 398-7285
PC Specialties..............................(248) 594-3255
POS System s.................................(517)321-1649
Quality Inventory Services........(810) 771-9526
REA M arketing...........................(517) 386-9666
Frank Smith’s Red Carpet Keim......(248) 645-5800
Sal S. Shimoun, C P A .................(248) 593-5100
Southfield Funeral H om e.......... (248) 569-8080
Harold T. Stulberg, R.E., Broker

24 H ours ................................... (248) 351-1368
Telecheck Michigan, Inc...............(248) 354-5000
Travelers Express Co..................... 1-800-328-5678
Western Union Financial Serivces....(248) 449-3860
Whitey's Concessions................... (313) 278-5207
STORE SUPPUES/EQUIPMENT:
Belmont Paper & Bag Supply.... (313) 491 -6550
Bollin Label Systems....................  1-800-882-5104
Brehm Broaster S a les................... (517) 427-5858
DCI Food Equipm ent................... (313) 369-1666
Envipco......................................... (248)471-4770
Great lakes Gumball................... (248) 723-5113

. Hobart Corporation..................... (313) 697-3070
National Food Equipment

& Supplies.............................. (248) 960-7292
North American Interstate..........(248) 543-1666
Plex-Lab Corp...............................(810) 754-8900
POS Systems Management, Inc. . (248) 689-4608 
Refrigeration Engineering, In c .... (616) 453-2441
Taylor Freezer............................. (313) 525-2535
TOMRA M ichigan......................1-800-610-4866
WHOLESALERS/FOOD DISTRIBUTORS:
Capital Distributors........................ (313) 369-2137
Central Foods..................................(313) 933-2600
Consumer Egg Packing Co............. (313) 871 -5095
Dairy Fresh Foods, Inc.....................(313) 868-5511
Detroit Warehouse Co..................... (313) 491 -1500
EBY-Brown. Co........................... 1-800-532 9276
Family Packing Distributors.......(248) 644-5353
Fleming Company....................... (330) 879-5681
Garden F o ods...............................(313) 584-2800
Gourmet International, Inc.......... 1 -800-875-5557
Great Lakes W holesale................(616) 261-9393
Habfus Trading Company, L td.... (810) 754-2250
Hamilton Quality Foods.........."... (313) 728-1900
I & K Distributing........................(313) 491-5930
JC s Distributing...........................(810) 776-7447
J.F W alker.......................................(517) 787 9880
Jerusalem Foods...........................(313) 538-1511
Kay Distributing...........................(616) 527-0120
Keebler Co..................................... (313)455 -2640
Kche Food Distributors.........,.... 1-800-888-4681
Lipari F o ods..................................l-(810) 447-3500
Mclnemey-Miller Bros.................(313) 833-8660
Midwest Wholesale Foods..........(810) 744-2200
Norquick Distributing Co............. (313) 522 - 1 (XX)
Pointe Dairy Services, Inc./

Vie De France..........................(248) 589 7700
Robert D. Arnold & Assoc........... (810) 635-K4II
S. Abraham & Sons...................... (248) 353 9044
Sam's Club—Hazel Park ....... (248) 588-4407
Sherwood Foods Distributors...... (313) 366  ̂3100
Suite Wholesale G rocers..............(313) 567-7654
Spartan Stores, Inc....... .......... .......(313) 455 1400
Super Food Services....................(517) 777 I891
Tiseo's Frozen Pizza D ough____(810) 566 5710
Trepco Im ports.............. .............. (248) 546 3661
Value Wholesale..... .....................(248) 967 2930
Weeks Food Corp....... ................. (810) 727 3535
Ypsilanti Food C o-op................... (313)48,3-1520
ASSOCIATES:
American Synergisiics________ (313) 427 4444
Canadian Consulate G eneral...... (313) 567 2208
Livemois-Davison Florist (248) 352 0081
Minnich's Boats & M otors_____(810) 748 3400
Wiledcn &  Assoc...........................(24*) 58* 2358
Wolverine Golf Club. Inc.............(810) 781 5544

34.... AFD FOOD & BEVERAGE REPORT. JANUARY 1999



H appy
N ew  Year

from

North American 
I nterstate

Attract New Customers
Keep Current Customers
Increase Floor Traffic
Increase Average Sale
Increase One-Stop 
Shopping

Eliminate Bad Check Loss
Reduce Bank Card Charges
Add Extra Revenue
Attractive On-Screen 
Advertising
24 Hour 7-Days-A-Week 
Service

3800 W. Eleven Mile 
Berkley, MI 48072  

(800) 333-8645

Sales
Service
Leasing

A m u se m e n ts  - A T M ’s  -  P a yp h o n es  - V ending

^ 5  •

A r e  y o u  r e a d y  fo r  E le c t r o n ic  B e n e fits  T r a s n fe r s  th r o u g h  y o u r  A T M ?
&xh ipu tett THaney fadeu, 7 (teatex HtdwU cutd "Phone favuU t/wuujfi (fowi A*TWt7 

0? o A te a t O n - S ite  S e n v ic e  in  t& e  ^ n c C a ^ tn ^ !

'P ’U H M , / l i t  'Z fo ,
“2Ve 'fyoct Sa^e <z*tct “ityafcfry J 5 5 5 !

m  *  <



CROSSMARK. East Central Region
Proudly announces our 

representation of
S a l e s  & M a r k e t i n

MICHIGAN J

Saginaw

'Grand 
Rapids Detroit 4

Ft. Wayne Toledo*~~~^“^

OHIO
INDIANA

Columbus M

Indianapolis
xC in c in n a ti.

Louisville

KENTUCKY

M o r n in g s t a r  F o o d s , In c . 
Division of SUIZA FOODS
effective December 18,

Representing them for our entire 
East Central Region: 

Detroit, Saginaw & Grand Rapids, 
Michigan —  Toledo, Cincinnati & 
Columbus, Ohio —  Indianapolis & 
Ft. Wayne, Indiana —  Louisville, 

Kentucky marketing areas.

CROSSMA RK is proud to service all of the fine 
(INC,STAR FOODS, INC. (SUIZA FOODS) products

DAIRY PRODUCTS 
Kraft Aerosol Whip Topping 
International Delight Dairy 

Flavored Creamers 
Naturally Yours Sour Creams 
Second Nature Liquid Egg Products 
TCBY Yogurts 

FROZEN PRODUCTS 
Farm Rich 
Rich’s Coffee Rich 

GROCERY PRODUCTS 
International Delight Flavored Creamer Singles

See Your CROSS MARK Representative For Farther details..
CROSSMARK. E ast Central Region

S a l e s  & M a r k e t i n g
Located In: DETROIT

SAG IN AW
GRAN D  RAPIDS 

TOLEDO
CINCINNATI
CO LU M BU S

FT. W AYNE 
INDIANAPO LIS LOUISVILLE

■
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